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Inspired by our partnership in Empower U  
(a financial literacy program for at-risk women),  
we created This is Me. We asked the inspiring  
women participating in Empower U to share their 
own vision of themselves and, with some help from 
art instructors, they created the remarkable  
self-portraits seen throughout this report.

This is Me says a lot about ATB Financial and our  
approach to Corporate Social Responsibility (CSR).  
The spirit of This is Me was to look inside, reflect 
over past years, identify what is good and what can 
be better, and to try to express and share that.  
In many ways, this CSR report is ATB. It shares all 
that we’ve accomplished, and helps us dream up 
everything we’re capable of achieving. This is  
where we get to say: “This is me.” 

This is ATB Financial.
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ATB Financial started out as the Province of Alberta Treasury Branches in 1938 with one  
small branch in Rocky Mountain House. We were established as an alternative to the big 
banks back east, thousands of kilometres away from where Albertans worked and lived. 
Alberta Treasury Branches was meant to serve the needs of Albertans—and only Albertans— 
and provide excellent service and expert knowledge about Alberta’s burgeoning economy.  
Needless to say, a lot has changed about ATB since then. One big change is that we now 
operate with the most sophisticated banking system in North America. But our goal isn’t 
to be just like the big banks. We’ve never walked away from that original spirit of providing 
Albertans with exceptional, home-grown banking.

This was a big year for ATB Financial. We’ve grown into a $33 billion financial institution,  
with total revenues of $1.22 billion and a net income up over 25 per cent to $244.8 million. 
Total loans of $27.7 billion represent a huge investment in Alberta’s economy.

Today, ATB operates in over 242 communities across Alberta, with our 171 branches and  
130 agencies serving 654,000 customers. While we continue to expand into the urban  
markets, over half of our branches and agencies are in rural communities, with us being  
the sole financial institution in over 100 locations. ATB is an important employer, and is  
recognized as one of the best places to work in Alberta. Our 5,250 associates work in  
branches, agencies and corporate offices throughout Alberta.

ATB operates through our head office in Edmonton. Our four lines of business are:

•	 Retail Financial Services
•	 Business and Agriculture Services
•	 Investor Services
•	 Corporate Financial Services

Honours and Awards

•	 Named one of Alberta’s Top 60 Employers (Mediacorp Canada Inc.)
•	 Named as one of Canada’s Top Employers for Young People (AON Hewitt)
•	 Finalist in the first Canada’s Passion Capitalists Awards (Knightsbridge)
•	 ATB Investor Services’ Compass Portfolio Series received a Lipper Fund Award for Best 

Mixed Asset Funds Group (3 years). The Compass Conservative Portfolio was named Best 
Canadian Fixed Income Balanced (5 years). 

An Introduction to ATB Financial
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This year, we celebrate the 75th anniversary of ATB Financial. For us, our big anniversary isn’t 
as much about celebrating our roots or Alberta’s history. It’s about celebrating where we are 
now and where we’re headed in the future. The last few years have been transformative at 
ATB. Some would say we’re acting pretty young for such an old-timer, but the goal isn’t to 
walk away from the past; it’s to build on our strengths, and always strive to be better. 

In the past year, we focused much of our efforts on working out the kinks in our new banking 
system. While we were able to successfully implement the new system, continuing problems 
with some of the functions and processes proved to be enormously frustrating for many  
of our associates and our customers. As leaders, we underestimated the seriousness of these 
concerns until we started getting negative feedback from associates and our mid-year  
engagement numbers began to drop. We needed to do a better job of listening. That’s why 
we initiated Project Enable. The Project Enable team is dedicated to identifying issues,  
providing solutions, tracking the progress and keeping our associates informed. Our amazing 
IT and business teams have already logged thousands of hours, and we’re about half way 
toward resolving the top issues our associates identified. 

Project Enable will wrap up in September, 2013. We expect that the new banking system 
will then be running on all cylinders. We’ll continue to look for ways to build on the banking 
system, and add even better functions and services. But the most aggravating problems will 
be fixed. Already, we have seen our engagement numbers rebound close to where they were 
before implementing the new banking system. It was a tremendous amount of work, but the 
end result is that we now have the most sophisticated banking system in North America.  
That really needs to be repeated because it’s quite exceptional: ATB Financial has the most 
sophisticated banking system in North America. Our associates will now, more than ever,  
be able to provide our customers with truly exceptional service and products. 

Despite all this extra work, our commitment to being a socially responsible organization has 
only gotten stronger. I believe that companies need to have a higher purpose. It’s not good 
enough to just do good business and make money. People expect more. Our customers  
certainly do, and I think for most of our associates, it’s something of a deal breaker.  

A Message from Dave Mowat,  
Our President and CEO
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I was asked a while back what ATB can do to become a values-based financial institution. 
My answer was that we are a values-based financial institution. That’s the truth. The stories 
you can read about in this report are proof of that. We’ve always been a committed member 
of Alberta’s communities, but we’re getting better at showcasing all the hard work ATB and 
our associates undertake. This CSR report, which is full of great stories, but also meets Global 
Reporting Initiative’s guidelines, is a great example of that. 

In the coming years, we are going to step up our CSR efforts even further. With our  
financial expertise, our unique knowledge of Alberta and our network of dedicated,  
community-minded associates in towns and cities across Alberta, we have an opportunity  
to initiate real, impactful change and make a huge difference in the lives of Albertans.  
Keep an ear to the ground, because you’re going to be hearing more and more about  
ATB Financial.

Dave Mowat

Dave Mowat

President and CEO 
ATB Financial
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At ATB Financial, our dream statement is pretty bold: We’re changing our world by putting 
people first and making dreams come true. While even little actions can have a big impact on 
the world, we’re using this dream statement as a mandate to think big and, more importantly, 
think differently. Rather than just cutting cheques, we want to be a real catalyst for positive 
change in Alberta, and a connector for the various charities and organizers that support our 
communities. We want to initiate change rather than simply support it.

This attitude has seen us undertake some unique projects. On our Empower U Comedy Night 
(see page 44) we paired two unlikely partnerships into a truly inspiring evening. In other 
cases, we can work with a non-profit organization to help it be more financially sustainable 
or provide it with unique financing options. Charities and community organizations benefit 
immensely from corporate donations, but they can benefit even more from our financial 
know-how. 

At ATB, we hope to position ourselves as the touchstone for a network of community  
partners, customers and associates who support Albertans and make this province an even 
better place to live. Working together, we believe our dream statement is well within reach.

Catalysts in the Community
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ATB’s Board of Directors 

ATB is governed by a Board of Directors comprised of 14 members, with four formal committees:

•	 Audit
•	 Risk
•	 Governance and Conduct Review
•	 Human Resources

ATB’s Board is comprised of independent, non-executive members. Each year,  
the Governance and Conduct Review committee reviews questionnaires completed by  
the Directors to determine independence, any third party matters and potential conflicts  
of interest. This process ensures that Directors are independent in character and judgement, 
and that any circumstances that could affect the exercise of independent judgement have 
been disclosed and reviewed.

The following is a list of our Board members as of March 31, 2013, and the committees  
on which they serve. All committee mandates, compositions, and responsibilities are  
described at http://www.atb.com/about/Pages/atb-governance.aspx

Governance and Stakeholder Relations
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Doug Baker

Chair of Audit Committee
Risk Committee

Brian Hesje

Chairman

Patricia Glenn*

Audit Committee
Human Resources Committee

Garnet Altwasser

Chair of Risk Committee
Human Resources Committee

Joan Hertz

Chair of Governance and Conduct Review Committee
Risk Committee

Arthur Froehlich

Governance and Conduct Review Committee 
Human Resources Committee

Dr. Michael Percy

Audit Committee
Governance and Conduct Review Committee

*Terms completed in June, 2013

ATB’s Board of Directors 
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Bob Carwell

Audit Committee
Governance and Conduct Review Committee

James (Jim) M. Drinkwater

Human Resources Committee
Risk Committee

James (Jim) E.C. Carter

Vice-Chair of the Board
Governance and Conduct Review Committee
Human Resources Committee

Colette Miller

Audit Committee
Human Resources Committee

Wayne Wagner*

Chair of Human Resources Committee
Risk Committee

Bern Kotelko

Audit Committee,
Governance and Conduct Review Committee

Lloyd Craig

Governance and Conduct Review Committee
Risk Committee
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Our Mandate 

ATB is a Crown corporation with regulatory requirements similar to those of the chartered 
banks and credit unions. For more information on our mandate, please refer to the  
“Our Corporate Governance” section on page 24 of our 2013 Annual Report. 

Our Ethical Conduct

The Board sets the tone for ATB Financial’s commitment to honesty, integrity and  
trustworthiness in the conduct of ATB’s business operations through the Directors’ Code of 
Conduct and Ethics, which supplements the requirements of the ATB Act and Board Bylaw #2: 
Related Party. Annually, each director confirms his or her compliance to this code of conduct. 
In addition, the Board approved a Code of Conduct and Ethics for associates (the Code of 
Conduct), which is founded on the following six principles:

•	 Conduct yourself with honesty and integrity
•	 Act objectively
•	 Respect confidentiality and privacy
•	 Honour your commitments
•	 Behave in a professional manner
•	 Uphold the law, rules and regulations

Ethical issues are monitored by ATB Financial’s Ethics Committee, which oversees the  
Code of Conduct training program for all associates and the annual confirmation of the  
compliance process. Each ATB Financial associate is required to complete the training  
program to reinforce the values expected from all who work at ATB Financial. To further 
enhance its commitment to ethical behaviour, the Board has approved the Safe Disclosure 
Policy to provide associates with a method by which they can anonymously report concerns 
about unethical or fraudulent activity of other associates in the conduct of business or the 
accuracy of ATB’s financial statements, without fear of repercussion. Under this policy,  
ATB Financial has arrangements with an external service provider to manage anonymous 
email, telephone, and web-based complaints by associates regarding unethical behaviour. 
Complaints are investigated under the direction of the Ethics Committee with oversight  
by the Governance and Conduct Review Committee, the Chairman of the Board, or both, 
depending upon the nature of the complaint.
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Our Supervisory Framework

Alberta’s President of the Treasury Board and Minister of Finance is the supervisor of  
ATB Financial. The powers of the Minister as supervisor include the examination of the  
business and affairs of ATB Financial to ensure compliance with legislation, to ensure that  
ATB Financial is in sound financial condition, and to require ATB Financial to implement  
any measure the Minister considers necessary to maintain or improve ATB’s financial safety 
and soundness. For more information on our supervisory framework, please refer to  
page 27 of our 2013 Annual Report.
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Corporate Social Responsibility Governance

Our CSR governance is lead by the Director of CSR and Community Investment, who reports 
directly to the Senior Vice-President of Reputation and Brand. The Director of CSR and  
Community Investment sits on a series of committees, each establishing policies and  
principles that are adhered to and reviewed annually by the Board of Directors.

Board of Directors

President and CEO

Green Team Regional Donations Committees

Senior Vice-President, Reputation and Brand

Executive Environmental 
Committee

Corporate Donations 
Committee

Scorecard Advisory  
Committee

Wellness Leadership  
Committee
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Executive Environmental Committee

The Executive Environmental Committee is chaired by Peggy Garritty, Senior Vice-President 
for Reputation and Brand. The committee is responsible for monitoring progress on  
environmental sustainability and ensuring ATB’s environmental targets are met.  
The committee has representation from across all of our lines of business. Our Green Team 
looks after the day-to-day, grassroots projects that help keep our associates thinking green.

Corporate Donations Committee

The Corporate Donations Committee reviews and approves funding for donation  
requests at the organizational level, based on principles and criteria approved by the  
Board of Directors, and outlined in ATB’s Corporate Giving Approach. The committee is  
co-chaired by Peggy Garritty, Senior Vice-President of Reputation and Brand, and Sandra 
Huculak, Director of CSR and Community Investment. Its roles include providing direction 
and monitoring progress for all aspects of our CSR program, including but not limited to  
corporate donations and fundraising.

Scorecard Advisory Committee

For more information about our Scorecard Advisory Committee, please see “About this  
Report” on page 71.

Wellness Leadership Committee

The Wellness Leadership Committee was established in 2011. Led by Chief Financial Officer 
Jim McKillop, the committee has now established policies and directives related to associate 
wellness. A project team was established to support the committee.

Regional Donations Committees

Six regional donations committees review and approve funding for donation requests  
at the regional level, based on the principles and criteria outlines in ATB’s Corporate Giving  
Approach and under the direction of the Corporate Donations Committee.
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Stakeholder Engagement

We define our stakeholders as “any person/group affecting the daily operations of ATB.”  
As a Crown Corporation, that really could mean any Albertan and that’s part of why one  
of our three business goals is to be loved and respected by Albertans, and not just our  
customers. To more effectively engage with our stakeholders, we have grouped them into 
the categories below and connected each stakeholder group with metrics that help us  
track our progress.

Stakeholder Engagement Channels Indicator

Our Shareholder  
(The Province of Alberta)

•	ATB’s Board Chair regularly reports to 
Alberta’s President of the Treasury Board 
and Minister of Finance.

•	ATB’s CEO regularly reports to the Deputy 
Minister of Alberta’s Treasury Board and 
Ministry of Finance.

•	The Minister provides direction and 
feedback to the Board and the CEO 
during the annual business planning 
process.

•	Return on Risk 
Weighted Assets,  
page 27

Our Associates •	Annual Engagement Survey.
•	Under the Board-Approved Safe 

Disclosure Policy, associates may 
anonymously contact an external service 
provider to issue suggestions and 
complaints.

•	The Idea Sharing Forum is a voluntary 
online forum to collect feedback from 
associates.

•	Retail Financial Services and Business  
and Agriculture Services associates have  
a dedicated email directly to their 
Executive Vice-Presidents.

•	Any associate can directly contact our 
President and CEO, Dave Mowat.

•	Employee 
Engagement Scores, 
page 36
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Stakeholder (cont’d) Engagement Channels (cont’d) Indicator (cont’d)

Our Customers •	Customer loyalty is measured through 
our Customer Advocacy Index.

•	My Two Cents customer research panels.
•	Customer Feedback surveys in all lines of 

business.
•	Business and Agriculture Services have a 

dedicated email directly to the Executive 
Vice-President of that line of business.

•	Davemowat@atb.com. Any customer can 
directly contact our President and CEO, 
Dave Mowat

•	socialresponsibility@atb.com

•	Brand Reputation 
Index, page 59

•	Customer Advocacy 
Index, page 59

Suppliers •	Internal Operating Guides
•	Alberta Purchasing Connection website

•	Money Spent on 
goods and services 
from suppliers,  
page 27

•	Percentage of supply 
base that conform 
to environmental 
standards, page 69

Our community partners •	Department of Corporate Social 
Responsibility and Community 
Investment

•	Meetings, emails, phone calls
•	External partnerships
•	Wearealberta.ca
•	corporategiving@atb.com

•	Total Donations,  
page 58

•	Corporate 
Sponsorships, page 58

•	ATB Fundraising,  
page 58

•	Brand Reputation 
Index, page 59

Environmental NGOs— 
Bullfrog Power and our 
carbon footprint study

•	Through Executive Environment 
Committee

•	Meetings, emails, phone calls, 
consultations

•	Carbon Footprint,  
page 68

•	Direct energy 
consumption by 
primary energy source,  
page 68
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In the last few years, ATB’s Corporate Social Responsibility (CSR) efforts have become  
an increasingly important factor in our overall business. Our CSR efforts all support  
ATB’s three business goals:

•	 To be the place to work
•	 To be loved and respected by Albertans
•	 To be number one in every market we’re in

A recent Cone Global Communications study found that 81 per cent of people consider  
a company’s CSR work when deciding where to work, 87 per cent consider it when deciding 
what to buy or where to shop, and 85 per cent consider it when deciding whether to  
recommend products or services. CSR is no longer just good PR or an excuse for a tax receipt.  
It has become vital to the success of any financial institution or company.

We believe that as a responsible and caring member of Alberta communities, it is our  
duty to do what we can to look out for all Albertans. These actions also directly support our  
overall goals, and are vital to the long-term sustainability of ATB Financial. We are committed  
to Alberta’s economy and communities in ways that only ATB can be. Simply put, a thriving 
and sustainable ATB is good for Alberta. The creation of our CSR reports has allowed us to 
showcase our CSR work over the years, quantitatively track our progress, and set  
ambitious goals.

ATB and Corporate Social Responsibility
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This is ATB Financial’s third CSR report. The CSR report is divided into four sections based  
on our four CSR pillars: Economy, Workplace, Community and Environment. For more  
information about the report, see About the Report on page 71.

Our CSR Report





This is Me self-portrait from an 
Empower U participant from the 
Buffalo Sage Wellness House



ATB is constantly innovating to provide better  
services for our customers and make a positive  
impact on Alberta’s economy. Our Emerge Group 
has already launched exciting new opportunities 
like a crowd-funding pilot in Grande Prairie that  
allows small businesses to raise capital from the 
general public. Our ATB Investor Services (ATBIS) 
team has already piloted Master Plan, an innovative 
online investment advice tool that allows our ATBIS 
customers to access information about the basics  
of investing, make financial planning decisions,  
and receive customized recommendations.
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We know how Alberta’s economy ticks. We know the times when it’s doing great and should 
be left alone, and when it’s struggling and needs support. The natural gas sector in Alberta 
has been struggling for the last few years due to the lagging price of natural gas. Fortunately 
for our natural gas clients, ATB’s Energy Group is relationship-driven and is able to see  
beyond the risk, and make informed decisions that reward both ATB and our clients.

We stick by industries like natural gas because they are important for Alberta’s economy.  
But we don’t make such decisions blindly. Our Energy Group meets regularly with our  
economists, creditors and other experts in the industry to analyze the current energy market 
and compile relevant data and forecasts. This information is then shared with our clients and 
the business community. We believe that a strong Alberta and a strong ATB go hand in hand. 
And sharing this invaluable information will help ATB, our clients and Alberta to grow.

Alberta Business Growth Fund

Business and Agriculture Services is ATB’s commitment to Alberta’s small and medium-sized 
businesses. Started by our Business and Agriculture line of business, it will provide $100  
million to support proven businesses in acquiring assets without depleting their working 
capital—the type of financing usually reserved only for big companies. It’s just one of the 
many ways that ATB aims to be a leader—not just a supporter—of Alberta’s economy.

Priority One: Alberta

“  ATB was a critical partner in our acquisition of All Type Electric. While other banks 
mischaracterized our new legal entity as a ‘start-up,’ ATB looked at the credit objectively, 
as well as our company’s 32 years of successful history prior to the acquisition. ATB was  
also a seasoned hand in our negotiations with other creditors and stood firm in funding 
the loan commitment. As I told our ATB representative during the most trying part of 
the negotiations: ‘Get this deal done and you’ll have a client for life’. And they did. ”

 — Michael Brown, President, All Type Electric and Managing Principal, Coles Bay Capital
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The temporary closure of XL Foods was a tremendous hardship for people in nearby Brooks. 
ATB deferred loan and mortgage payments for many of our customers affected by the  
closure. Our associates in Brooks also rolled up their sleeves and did what they could  
to help those in need, including helping out at the local food bank that was overwhelmed 
with donations. Much like after the Slave Lake fire in 2011, ATB was there to stick it out with  
Alberta’s communities.

The Importance of Education 

ATB Financial Small Business Institute Speaker Series

The ATB Financial Small Business Institute Speaker series was launched in October, 2012.  
The series will see industry leaders and researchers visit communities throughout southern 
Alberta to share their knowledge, insights and experiences on topics related to small  
business. Small businesses are a vital part of Alberta’s economy and this lecture series 
 is just one more way we’re helping Alberta’s small business owners succeed. 

The Daily Economic Comment

Led by our Chief Economist Todd Hirsch, ATB Financial’s Economics and Research group 
keeps a close watch on the countless factors from Alberta and around the world that affect 
the ups and downs of our economy. The Daily Economic Comment provides invaluable  
information for both our clients and the general public. Todd also gives dozens of  
presentations throughout the year.

Standing by the People of Brooks
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Junior ATB

It was a year of tremendous growth for the Junior ATB program. Now operating in 25 schools 
throughout Alberta, Junior ATB is a financial literacy program geared towards students in 
Grades 4 to 6. Under the supervision of ATB associates, the Junior ATB staff operates a functional 
bank within their school, fulfilling all the positions of a traditional bank from tellers up to  
a President and CEO. Students can start actual ATB accounts for their fellow students and 
accept deposits on a biweekly basis. The program is educational, gives real-world experience 
for the students participating, and is a whole lot of fun for everyone involved.
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Alberta is known around the world for its booming economy and excellent quality of life.  
But, as is frequently the case in economies like ours, infrastructure and housing often lag 
behind or become too expensive for many to own or use. ATB actively participates in the 
financing of housing and infrastructure projects, and donates our time, money and financial 
expertise to causes that help out, too.

Habitat for Humanity

With Alberta’s economy continuing to expand, finding affordable housing is often  
a challenge for many hard working families, particularly those who might be new to Alberta 
or even Canada. This year, ATB Financial either funded or participated in Habitat for Humanity 
builds in Medicine Hat, Lethbridge, Edson and Calgary.

YMCA Welcome Village and the Boyle Renaissance Project

ATB contributed to the YMCA Welcome Village, part of the Boyle Renaissance Project.  
The newly redeveloped site will offer a range of affordable housing, as well as a variety  
of services including child care, family services, and park and recreation spaces. 

Community Builds

Parks, playgrounds, skating rinks, and recreation centres—they are all vital elements  
of infrastructure that make a community feel like a community. ATB financial was happy  
to support 12 such builds across Alberta

Investing in Alberta
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We were going to auction off this old ATCO trailer 
that we had previously used as temporary office 
space. When we heard that Our House Addiction 
Recovery Centre was in need of additional space 
for programming, we had it cleaned up and  
donated it to them.
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For over 70 years, we’ve been helping Alberta’s 
farmers and ranchers maintain and grow their 
businesses, even in the toughest economic times. 
Today, we finance more farms and ranches in 
Alberta than any other financial institution.  
Long Love This Land is a tribute to agriculture  
in Alberta.
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Economic  
Indicators

FY12 FY13 FY14 Target Action Plan for FY14

Debt financing for 
Alberta businesses 
(authorized)

$19 billion $23 billion $25 billion Continue to support 
Alberta's businesses 
through the provision 
of credit. 

$ spent on goods 
and services from 
suppliers

$414 million $425 million $424 million Introduce sustainability 
practices as criteria for 
evaluating suppliers

Direct economic 
value generated 
and distributed*

Economic value 
generated:  $1,056 
million, Economic 
value distributed: 
$910, Economic value 
retained: $146 million

Economic value 
generated: $1.142 
million, Economic 
value distributed: 
$964 million, 
Economic value 
retained: $177 million

Economic value 
generated: $1.298 
million, Economic 
value distributed: 
$1.012 million, 
Economic value 
retained: $286 million

Grow our direct 
economic value 
generated and 
distributed to the 
Alberta economy 
through the 
attainment of our three 
organizational goals.  

Range of ratios  
of standard 
entry level wages 
compared to local 
minimum wage at 
significant locations  
of operation

155% or 1.6:1 154% or 1.5:1 Remain above 1.5x 
minimum wage

Continue to keep  
entry-level wages above 
minimum wage.

Return on Risk-
Weighted Assets

Not Available 1.0 1.0-1.1 Not Available

*For revenues, operating costs, employee wages and benefits, payments to providers of capital, payments to government and community investments, please refer to ATB’s annual report.

Economic Indicators





This is Me self-portrait from  
an Empower U participant from 
Distinctive Employment Counselling 
Services of Alberta (DECSA)



We’re nothing without the hard work and  
dedication of our 5,250 associates. Having a  
dynamic, progressive workplace is vital to the  
long-term sustainability of ATB. We are always 
searching for new ways to keep our workforce  
productive, efficient and healthy, which could be 
why we were ranked as one of the top 60 employers 
in Alberta by Mediacorp. Canada, Inc. and one of 
the top employers for young people in Canada by 
AON Hewitt. 
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On the surface, Project Enable was about getting our new banking system running smoothly. 
In reality, it was all about facilitating and empowering our associates. The initial hiccups in the 
system identified some communication problems. The solution was simple: We needed to do 
a better job of listening to our associates. That’s why Project Enable was initiated. 

The various issues with our banking system identified by our associates were catalogued,  
assigned priority and resolved one by one (we expect Project Enable to be completed in  
September, 2013), with progress being monitored and displayed on the Project Enable  
website. Our IT team has logged thousands of hours towards resolving the issues identified 
by Project Enable–truly a feat of dedication, resourcefulness and talent. Implementing the 
new banking system was one of the most important undertakings in ATB’s long history,  
and it couldn’t have been done without them.

Workplace 2.0

Workplace 2.0 is ATB’s initiative to design a workplace to better reflect the way we really  
work and create spaces and policies that support a flexible work environment. This includes  
a variety of alternate work arrangements that better allow our associates to balance their 
work and home lives. Workplace 2.0 aims to engage and educate ATB associates and find 
ways for them to be more efficient, productive and informed. In particular, our ATB Investor 
Services (ATBIS) line of business has embraced the concept, focusing on results rather than 
clock punching. The end result is a win-win for both their associates and clients.
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People First is ATB Financial’s wellness initiative, coordinated by our Wellness Leadership 
Committee. The People First intranet site focuses on physical health, women’s health and 
mental health. It features information about healthy eating, exercise and maintaining  
a healthy work-life balance. In the last year, People First completed its first Health and  
Wellness at Work survey, which provided valuable information about our associates’  
health-related concerns and issues.

A new goal of People First is to recognize more the impact of mental health issues on our 
workforce. Over 500,000 Canadians miss work each day due to mental health issues but,  
for various reasons, most Canadians won’t talk to their employers about their mental health.  
We want to transform our workplace into an environment free of mental health stigmas.

People First
Inspire.  Connect.  Be better.

“  Companies and people often talk about finding a balance between work and home 
life, but many people never find that balance. ATB not only supports wellness in the 
workplace, it created the Executive Wellness Committee that leads by example. I was 
given the opportunity last year to blog on the People First website about my own 
experiences. It was very fulfilling for me to share a part of my life outside ATB and to 
show other ATB associates how I balance my work with my marriage and family. ”

 — Miles Kotylak, Vice-President, Advisor Services and Wellness Leadership Committee member
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The New Calgary Campus

Our brand new Calgary Campus has become the hub for ATB’s corporate activity in Calgary. 
The new site has allowed us to merge over 1,300 associates from six locations into one 
cutting-edge office complex. The new LEED Silver and BOMA BESt certified space features  
an open concept to encourage communication and cross-pollination, as well as one of the 
largest “living walls” in Alberta. The 8,000 square-foot onsite fitness centre includes top  
of the line equipment and a variety of classes. The campus also features an onsite Starbucks 
and a cafeteria that serves a variety of nutritious meals that change daily.

Calgary Campus
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At ATB, volunteerism runs deep. Last year our associates volunteered over 19,000 volunteer 
hours—the equivalent of about $480,000 in donated time. Helping Hands and Community 
Power aim to both recognize and support the dedicated volunteer work our associates 
undertake throughout the year. Each year, we receive significant rebates from our partner 
suppliers. Rather than simply depositing that back in the bank, we reinvest that money into 
the charities and causes that matter most to our associates. If an associate has volunteered  
at least 40 hours during the year or is participating in a fundraiser for a particular cause,  
ATB will contribute up to $500. Last year, our associates volunteered over 12,000 hours 
through the Helping Hands program, and through the two programs, ATB donated over 
$65,000. In the coming year, we will merge Helping Hands and Community Power into  
one program, under the name of Helping Hands.

Helping Hands and Community Power

Associates from Enterprise Risk 
Management volunteering at 
the Edmonton Reuse Centre
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Everyday Heroes

Acknowledging when an associate has done an amazing job shouldn’t be left just  
to managers. Everyday Heroes allows all our associates to give a tip of the hat and  
recognize their peers’ hard work. Each recognition garners an associate “Hero Points”  
that, once accumulated, can be used to purchase goods through an online retailer.  
It’s a fun and simple way of saying: “Job well done.”

President’s League

Every associate who is recognized as a Quarterly Award Winner on Everyday Heroes  
also gets nominated for the President’s League. Members of the President’s League  
are the cream of the crop and are proof of the talent and commitment of our workforce.  
This year’s 76 President’s League inductees received three days paid leave, the equivalent  
of about $2,500 in Everyday Hero Points, and were invited to numerous events throughout 
the year, including an exclusive President’s League reception.

“  It truly is a breath of fresh air to work for a company that supports its associates  
and their efforts within the communities. ”

 — Sharlene Szego, Team Leader, BSC Pre-Audit, Calgary

Celebrating the Best
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Workplace  
Indicators

FY12 FY13 FY14 Target Action Plan for FY14

Employee  
engagement 

69% 77% 79% Increase employee 
engagement to levels 
seen with the top 
employers for FY13 (79%). 
Range for 2013 was 73% 
- 89%.

Employee  
engagement - CSR 
related questions

87% 88% > 88% Raise CSR awareness 
amongst employees via 
the 2013 CSR report.  
Surpass the levels 
seen through the top 
employers (88%)

% of associates 
stating ATB  
supports the 
 learning and 
 development  
of its employees

82% 82% 87% Continue supporting 
and advocating 
employee training and 
development.  Renew 
performance and career 
planning processes to 
reach levels seen in FY11. 

General Illness 
(short-term  
disability)

General Illness - 26.82 
days; Voluntary Care 
Management - 20.48 days; 
Other - 9.47 days

General Illness-40.33 
days; Voluntary Care 
Management - 23.93 
days; Other-5.11 days

Not 
Available

To reduce the number 
and duration of 
absences via the newly 
implemented ATB 
wellness program.  

Wellness Program 
Utilization Levels

52% 56% Higher than 
56%

Increase in wellness 
program utilization 
spurred from wellness 
initiatives and activities

Health Assessment 
Survey

Not Available 58% Less than 
58%

Improve the overall risk 
levels for associates 
through a know your 
numbers program and 
wellness programming

Workplace Indicators
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Workplace  
Indicators (cont’d)

FY12 (cont’d) FY13 (cont’d) FY14 Target 
(cont’d)

Action Plan for FY14 
(cont’d)

Occupational 
health and safety 
compliance rate

78% 96% (RFS only) 100% Increase the OH&S 
compliance rate to 100% 
through the use of better 
reporting processes.

% of associates who  
completed code of 
conduct training 
(includes Anti-
Money Laundering, 
Business Continuity 
Plan, Information 
Security Aware-
ness, Occupational 
Health and Safety, 
and Privacy)

99% 100% 100% Maintain a 100% Code of 
Conduct signoff

% of associates who 
have completed the 
compliance training 
module*

98% 100% 100% Maintain a 100% 
compliance training 
completion rate.

% of employees 
receiving regular 
performance and 
career development 
reviews**

Females receiving 
performance reviews:  
84%; Males receiving 
performance reviews:  
83%

Performance assessment 
in the last year: 96%; 
Career oportunities 
conversation in the last 
year: 75%

Not 
Available

Not Available

Ratio of basic salary 
of men to women 
by employee  
category

A - 1.14
B - 0.96
C - 1.03
D - 1.00
F - 1.14
G - 1.04
H - 1.03
I - 1.03
J - 0.95
K - 1.07
L - 1.04
M - 0.99
N - 0.94
O - 1.03

Average Ratio - 1.03

A - 1.14
B - 0.94
C - 1.01
D - 1.01
F - 1.08
G - 1.04
H - 1.01
I - 1.03
J -  0.99
K - 1.05
L - 1.0
M - 0.98
N - 0.97
O - 0.98

Average Ratio - 1.00 

Average 
Ratio - 1

Ensure compensation 
plans are fair and 
equitable.
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Workplace  
Indicators (cont’d)

FY12 (cont’d) FY13 (cont’d) FY14 Target 
(cont’d)

Action Plan for FY14 
(cont’d)

Total workforce 
by employment 
type, employment 
contract, and 
region.***

Active Salaried 
Employees:  Hourly - 
513, Permanent Full 
Time - 4,471, Permanent 
Part Time - 635, 
Temporary Full Time - 60, 
Temporary Part Time - 18                                                                                   
GEOGRAPHIC 
BREAKDOWN:  North 
Region - 418, Edmonton 
Region - 1,978, Central 
Region - 879, Calgary 
Region - 2,031, South 
Region - 390.

Active Salaried 
Employees:  Hourly - 
384, Permanent Full 
Time - 4557, Permanent 
Part Time - 569, 
Temporary Full Time - 55, 
Temporary Part Time - 23                                                                                   
GEOGRAPHIC 
BREAKDOWN: 
NorthRegion - 405, 
Edmonton Region - 1888, 
Central Region - 823, 
Calgary Region 2033, 
South Region - 439

Not 
Available

Continue growing as lines 
of business develop and 
maintain healthy turnover 
rates while encouraging 
retention and upward 
mobility into leadership 
roles.  

Total number 
and rate of new 
employee hires and 
employee turnover 
by age group,  
gender, and region. 

New Hires Under 30:  
548 (0.96%); Female:  
363 (1.27%); Male: 185 
(0.65%), South: 31 (.27%); 
North: 64 (0.56%); Central: 
94 (0.82%); Edmonton: 
168 (1.47%); Calgary: 191 
(1.68%).                        
New Hires 30-50: 403 
(0.71%); Female: 271 
(0.95%); Male: 132 
(0.46%); South: 20 
(0.18%); North: 44 (0.69%); 
Central: 65 (0.57%); 
Edmonton: 139 (1.22%); 
Calgary: 135 (1.18%).                             
New Hires >50: 96 
(0.17%); Female: 70 
(.25%); Male: 20 (0.09%); 
South: 7 (0.06%); North: 
9 (0.08%); Central: 18 
(0.16%); Edmonton: 33 
(0.29%); Calgary: 29 
(0.25%).

New Hires Under 30:  
552 (9.88%); Female:  
357 (6.39%); Male: 
195 (3.49%), South: 
33 (0.59%); North: 59 
(1.06%); Central: 82 
(1.47%); Edmonton: 172 
(3.08%); Calgary: 206 (3
.69%).                          
New Hires 30-50:  
470 (8.41%); Female: 
317 (5.67%); Male: 
153 (2.74%); South: 
26 (0.47%); North: 48 
(0.86%); Central: 82 
(1.47%); Edmonton: 149 
(2.67%); Calgary: 165 (2
.95%).                        
New Hires >50:  83 
(1.49%); Female: 63 
(1.13%); Male: 20 (0.36%); 
South: 8 (0.14%); North: 
5 (0.09%); Central: 16 
(0.29%); Edmonton: 21 
(0.38%); Calgary: 33  
(0.59%).                          

Not 
Available

Not Available



 39ATB Financial 2013 Corporate Social Responsibility Report

Workplace  
Indicators (cont’d)

FY12 (cont’d) FY13 (cont’d) FY14 Target 
(cont’d)

Action Plan for FY14 
(cont’d)

Percentage of  
employees covered 
by collective bar-
gaining  
agreements.

0.42 0.39 Not 
Available

Not Available

Return to work and 
retention rates after 
parental leave, by 
gender.

Female associates entitled 
to parental leave - 3,049; 
Male associates entitled 
to parental leave - 1,422.  
Female associates taking 
parental leave - 156; 
Male associates taking 
parental leave - 9; Female 
associates returning from 
parental leave - 90; Male 
associates returning from 
parental leave - 4; Female 
associates returning 
from parental leave still 
employed - 84; Male 
associates returning 
from parental leave still 
employed -3.

Female associates 
entitled to parental 
leave - 3,090; Male 
associates entitled to 
parental leave - 1,467. 
Female associates taking 
parental leave - 158; 
Male associates taking 
parental leave - 2. Female 
associates returning from 
paental leave - 84; Male 
assocites returning from 
parental leave - 5; Female 
associates returning 
from parental leave still 
employed - 75; Male 
associates returning 
from parental leave still 
employed - 4.

Not 
Available

Not Available

* We could not split out management vs. Non-management employees
** This measure is currently a proxy based on our internal employee engagement survey.  Due to this, the employee numbers used in this calculation were based on response rates and not the 
total ATB workforce.
*** Our current definition of the total workforce does not include contracted third party individuals.





This is Me self-portrait from  
an Empower U participant from 
the Institute for the Advancement 
of Aboriginal Women (IAAW)



Across Alberta, ATB is known for being an active 
member of the community. We were founded  
75 years ago with the goal of serving Albertans.  
That mindset is deeply rooted, even today.  
We know we have an opportunity to be active  
leaders in the community and support all the  
organizations and charities that keep Alberta 
strong. Our sponsorships support the events,  
festivals and innovation that make Alberta such  
an amazing place to live. This activity is what our 
customers expect from us and our associates 
wouldn’t have it any other way. In our annual  
engagement survey, 88 per cent of our associates 
said they believed that ATB was a socially responsible 
organization and 84 per cent said their personal  
values were very similar to those of ATB.
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We’re always looking for new ways to make a difference in communities across Alberta.  
But when you’re always looking forward, you forget to look back and see the difference 
you’ve made. In the last decade or so, our fundraising campaigns have been incredibly  
successful and speak to just how community-minded our associates really are. Teddy for  
a Toonie campaigns have raised over $5.7 million for the Stollery Children’s Hospital in  
Edmonton and the Alberta Children’s Hospital in Calgary. Our annual United Way  
fundraising campaigns have raised over $6.2 million. The two children’s hospitals and  
the United Way have a profound effect on the lives of many Albertans and we’re proud  
to support them. 

These fundraising campaigns represent a tremendous amount of work and donated time  
for countless ATB associates all across Alberta. Clearly these particular charities strongly  
resonate with our associates and reflect their values. It’s always amazing to see the  
commitment to Alberta in our branches and corporate offices. As we move forward,  
we continue to look for innovative and fun ways to engage our associates’ passion  
and work towards making a difference in the lives of Albertans.

Looking Back at ATB Fundraising
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Participants of the Empower U financial literacy 
program gathered at ATB Place for a private 
performance by Edmonton Comedy Festival 
comedian Monique Marvez.

Empower U is a financial literacy program for high-risk women in Edmonton and is  
a partnership between ATB Financial, the United Way of the Alberta Capital Region  
and EPCOR, and works with a number of agencies in Edmonton that support women.  
For more information about the Empower U partner agencies, please visit  
http://myunitedway.ca/empoweru/

While banking is a basic day-to-day task for many people, the prospect of walking into a bank 
and opening a savings account can be a very intimidating process and is often out of reach 
for high-risk women. Empower U provides a matched savings program for these women and 
ATB specially trained our frontline associates and assigned an Empower U ambassador to 
each branch to provide a safe, non-judgmental environment for the participating women.  
For every dollar deposited by a participant, two dollars are matched. The savings may only  
be used for designated asset purchases related to improving quality of life and contributing  
to self-sufficiency. ATB associates also volunteered their time to teach financial literacy 
courses within each of the partner agencies. Working with the Empower U women  
and its partner agencies has been truly inspiring.

Empower U
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ATB Financial has committed one per cent of its net profits to corporate donations. In 2012-13, 
ATB donated $2.3 million to various charities distributed across our three donation pillars:

•	 Health and wellbeing
•	 Community and social development
•	 Children and youth

These three pillars remain consistent with the areas where ATB currently makes donations, 
support the overall direction of ATB’s business objectives, and are general enough to include 
causes our associates and our customers strongly support. For a complete list of all donations 
and sponsorships, please visit wearealberta.ca 

$2.3 million total Corporate Donations*

Health and wellbeing$20,000
Children and youth$30,000

Community and social development$1,700,000

Corporate Donations

* including United Way corporate match donation of $255,713
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Camp fYrefly

Camp fYrefly is operated by the University of Alberta’s Faculty of Education. Each year,  
Camp fYrefly hosts four-day camp retreats for lesbian, gay, bisexual, trans-identified,  
two-spirited, intersexed, questioning and allied youth. The program continues to be offered 
in Edmonton and Saskatoon, and with our support, Camp fYrefly will also be able to offer 
a camp in Calgary in 2013. The camp supports the development of leadership skills and 
personal resiliency, and for many of the youth, is a rare chance to just be themselves in a safe 
and fun environment. ATB also offers financial literacy courses as part of the camps. And in 
case you were wondering, fYrefly is an acronym for fostering, Youth, resilience, energy, fun, 
leadership, yeah! 

Camp Horizon

The Easter Seal’s Camp Horizon in Bragg Creek is a unique place for children and adults with 
special needs to have fun in a safe and supportive environment. The camp caters to a variety 
of groups throughout the year. Our support of Camp Horizon will fund the construction  
of two yurts (sort of like big, outdoor tents), contribute to the construction of a new,  
much-needed dormitory, the purchase of mountain bikes and other equipment,  
and subsidize the fees for some of the campers.

United Way Day of Caring

Celebrating their 10th year in 2012, Calgary and area associates got together once again for 
the United Way Day of Caring. Each year, dozens of associates gather at the Ogden House  
Seniors Club, roll up their sleeves and put in a day of repairs, painting, cleaning and a few other 
odd jobs. All their hard work and positive attitude bring a lot of joy to the home’s residents.
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YES Bursary student Felicia Wilson received 
the Queen Elizabeth II Diamond Jubilee Medal 
for her community work.

Youth Education Support (YES) Bursary Program

ATB commits up to $100,000 per year to the YES Bursary program, which supports youth  
who have been in the care of the provincial government. The program provides mentorship 
and career and financial advice, as well as the bursary to support their university or college 
education. This year, two of our YES students also worked with ATB and, in the last year,  
we’ve begun to see our first YES graduates. We couldn’t be prouder of these courageous  
and bright young people. 
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Community Fundraising Highlights

Teddy for a Toonie $740,000

Christmas Bureau $45,000
United Way$683,000

Santa Claus Fund$32,000

STARS Air Ambulance$20,000

$1.75 million total
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ATB Cares really took off in 2012. The first of its kind for a financial institution, ATB Cares 
provides a platform (see ATBCares.com) for people to conveniently make donations to over 
84,000 registered charities, with ATB matching a portion of the donations to eligible Alberta 
charities. Since starting in 2011, ATB Cares has raised almost $250,000 for various charities 
and causes. One hundred per cent of all donations go towards the charity of choice and,  
next year, ATB will increase our matching from 10 to 15 per cent of all donations made 
through ATB Cares up to $100,000. 

Executive Vice President for Business and  
Agriculture Wellington Holbrook with Teddy  
for a Toonie Champion Malaieja.
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“  My family and I have had an amazing time working with ATB Financial to give 
Albertans a “behind the scenes” look at professional Chuckwagon racing.  
I compete in races in almost every corner of the province and it’s always nice  
to see that ATB is there too, supporting Alberta tour stops and our communities. 
In every community I have meet unforgettable ATB clients and staff. It is truly  
a great experience for both myself and my family to be part of the ATB family . ”

 — Codey McCurrach 

ATB Financial is proud to support the events and festivals that make Alberta such a great 
place to live. Our $5.8 million sponsorship portfolio supports the arts, sports and recreation.

Rodeos

Rodeos are part of the lifeblood of communities across the province, and not just in small 
towns. The Calgary Stampede is one of the most popular sports and recreation events in the 
world.  ATB supports rodeos across Alberta, including the Calgary Stampede, the Innisfail 
Rodeo, the Ponoka Stampede, the High River Rodeo, the Grande Prairie Stampede and 
Strathmore Heritage Days Stampede. See you at the chucks!

Sponsorships



 51ATB Financial 2013 Corporate Social Responsibility Report

Chuckwagon driver Codey McCurrach 
at the Calgary Stampede
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Summer Festivals

With such a short window every year, Albertans take their summer festivals pretty seriously. 
Throughout the province there are countless festivals of every theme imaginable. Edmonton 
is even unofficially known as the festival city. ATB is a long-standing supporter of both the 
Grande Prairie Street Performers Festival and the Lethbridge Dragon Boat Festival. We sponsor 
both festivals, and in Lethbridge, we even have our own team participating in the race.  
That’s a lot of ATBers in one boat!

ATB was thrilled to announce our latest lead sponsorship: The Edmonton International Fringe 
Theatre Festival. The Edmonton Fringe has become one of the premiere theatre festivals  
in the world, attracting hundreds of thousands of visitors to old Strathcona each summer.  
As part of our sponsorship, we are also the lead sponsor of the newly rebranded ATB Financial 
Arts Barns. 

Alberta Hockey

From Pee Wee all the way up to the big leagues, ATB is a proud sponsor of all levels of hockey 
in Alberta. Our “Faceoff” between the Oilers’ Jordan Eberle and the Flames’ Mark Giordano 
took advantage of Alberta’s famous rivalry for a good cause. The two NHL superstars were 
featured in a series of commercials, and fans were invited to vote for who won the faceoff. 
Jordan narrowly beat out Mark, earning $10,000 for his charity of choice, the Alberta Hockey 
Association. Unlike the NHL, our faceoff had a prize for second place and we donated $5,000 
to Mark’s choice, Habitat for Humanity.
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Calgary Flame Mark Giordano and 
Edmonton Oiler Jordan Eberle starred 
in the ATB Financial Faceoff
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The Art Gallery of Alberta

ATB sponsors the AGA and several of its ongoing exhibitions, including the Alberta Masters 
Series, which focuses on important Alberta artists from the past, and the Alberta Biennial, 
which promotes the work of contemporary Alberta artists. Our third annual Young Artists 
Competition shared Alberta’s stories from the perspective of our young artists, with students 
from dozens of schools across the province participating.

Untapped Alberta

Untapped Alberta is a homegrown music series presented by ATB, CKUA, and Alberta Music. 
Untapped brings diverse lineups of emerging and established Alberta artists to all corners  
of the province. This year’s Untapped features concerts in Peace River, Jasper, Fort Macleod, 
Red Deer, Lloydminster, and Calgary. All profits from ticket sales are donated to local  
music charities.

National Music Centre

ATB sponsors the Stories and Song Initiative at the National Music Centre in Calgary.  
This exciting new partnership will include the ATB Financial Oral History Recording project, 
which will collect and preserve Alberta’s music history, and the ATB Financial Alberta Stories 
Roadcase Program, which will collect oral histories and field recordings from school children 
across Alberta. The We Are Alberta Exhibition will be an annual showcase of the recordings 
from these programs.

Alberta Arts
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Holly from Spruce Grove 
created this Young Artists 
Competition masterpiece
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Alison from Grande Prairie 
created this Young Artists 
Competition masterpiece
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Calgary Homeless Foundation

With all the wealth in our prospering province and the commitment of people and  
organizations, there is simply no excuse for homelessness. The Calgary Homeless Foundation 
(CHF) has had a huge impact on homelessness in Calgary. ATB supports the CHF through  
the creation of our Social Enterprise Incubator, as well as a charitable donation. The Incubator 
looks at developing better business methods, as well as innovative fundraising models and 
investment strategies. 

Startup Edmonton

Startup Edmonton provides a collaborative, dynamic workspace where entrepreneurs can 
work and share ideas. ATB sponsors the project and also provides expertise in banking and 
early-stage financing for entrepreneurs and small businesses through various Startup events 
throughout the year.

Social Innovation Fast Pitch

Social Innovation Fast Pitch is a free, two-month training and mentorship program available 
to non-profits in Calgary. At the end of the program, the participating organizations share 
their vision and mission and compete in a Fast Pitch for $25,000 in funding and grants. ATB is 
a sponsor of the program and supports its mission of encouraging innovation and collabora-
tion in the non-profit sector. 

Supporting Innovation
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Community  
Indicators

FY12 FY13 FY14 Target Action Plan for FY14

Total donations 
(corporate and by 
region) ($)

$1.3 million $2.3 million $3 million Develop a strategy for 
charitable giving that 
includes more focus on 
social investment

Corporate  
sponsorships ($)

$5.3 million $5.8 million $5.8 million We will examine 
and evaluate our 
processes and structure 
for determining 
sponsorships. 

ATB fundraising $1.2M total with 
$0.49M in volunteer 
hours

$1.75 million with 
$0.48 million in 
volunteer hours

1.75 million Increase awareness 
of our atbcares.com 
program. 

% of Albertans who 
are ATB customers              

Not Available 17% Not Available Not Available

# of rural  
communities 
 with ATB branch  
or agency

189 Rural 
Communities

212 Rural 
Communities (86 
branches, 126 
agencies)

Not Available Not Available

Junior ATB 12 schools 
participating

25 schools 
participating

30 schools 
participating

Work with Aboriginal 
leaders to develop a 
Junior ATB program 
within an Aboriginal 
community

YES Bursary  
students

Up to $100,000 
distributed to 6 
students

Up to $100,000 
distributed to 7 
students

Up to $100,000 
distributed to 7 
students (6 returning, 
1 new)

Increase the number 
of recipients to 8 post-
secondary students.

Community Indicators
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Community  
Indicators (cont’d)

FY12 (cont’d) FY13 (cont’d) FY14 Target (cont’d) Action Plan for FY14 
(cont’d)

$ spent on  
Community Power

$31,000                                                                                   
124 people 

$22,750  
91 people

N/A Community Power has 
been merged into the 
Helping Hands program

$ spent on Helping 
Hands program

$45,735 $36,410 $100,000 To support and 
celebrate 200 associate 
volunteers and better 
profile their hard work. 

Brand reputation 
index

32 with Albertans, 
43 with the business 
community

33 with Albertans, 
37 with the business 
community

35 with Albertans, 
40 with the business 
community

Work towards raising 
the reputation index 
to 43 for Albertans and 
45 for the business 
community by FY15, 
in line with leading 
Canadian financial 
institutions.

ATB Cares Not Available $273,488.43   
total donations  
$27,348.84   
total matched

$500,000  
total donations  
$100,000  
matched donations

Increase awareness  
of ATB Cares

Customer Advocacy 
Index

47 48 50 Better understand 
what drives customer 
advocacy and improve 
understanding relative 
to similar North 
American financial 
institutions’ best 
practices.





This is Me self-portrait from  
an Empower U participant from 
the Institute for the Advancement 
of Aboriginal Women (IAAW)



Financial institutions may not have smokestacks  
but, like most organizations, we still make a  
significant impact on the environment. ATB’s recent 
carbon footprint studies have shown we need to 
make improvements to be more environmentally 
sustainable. As a result, we’re looking at ways to 
change the ATB mindset and initiate programs and 
policies that get people thinking green every day, 
in big ways and small. 
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ATB’s recent carbon footprint study looks very similar to our last evaluation in 2008.  
We managed to reduce our footprint, even though we grew by 12 branches during the  
period. Once again, our biggest source for carbon emissions was the electricity, heating  
and cooling of our branches and offices. This presents a real challenge in our goal of carbon 
reduction. We can’t start from scratch, but we have begun upgrading and retrofitting our 
older buildings to make them more energy efficient. We were surprised to discover that the 
carbon emissions from many of our newest branches were as high as our older buildings. 
Luckily, the heating and cooling systems of newer buildings are already modern and efficient. 
They just need to be adjusted to maximize the benefits. We are also looking at new ways 
of managing our computer systems, especially in our extensive branch network, to further 
reduce our energy consumption.

In Calgary, we consolidated six corporate locations and moved almost 1,400 associates  
into our Calgary Campus, a BOMA BESt and LEEDS Silver certified building that includes one  
of the largest “living walls” in Alberta. In Edmonton, our corporate head office will move into  
a new, LEED equivalent ATB Place beginning in late 2013.

Electricity58%

Natural Gas15%

Employee Commuting22%

Automobile Travel1%

Waste1%
Hotel Stays1%

Paper1%

At a Glance: ATB’s Carbon Footprint

tonnes of CO2e41,398
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Commuter Challenge

22 percent of our carbon footprint comes from the commutes our associates make every day. 
This isn’t an easy one to fix. Our consolidated Calgary Campus should allow for the possibility 
of better shared commuting and ATB Place in Edmonton is perfectly situated for mass transit 
commuting. For the most part, however, our associates are like most Albertans: They love 
their cars.  ATB participated in the National Commuter Challenge and asked our associates  
to reconsider how they get to work each day. They were encouraged to take mass transit,  
ride their bike or work from home. During the week of the challenge, we saved over 2,500  
litres of gasoline and reduced our carbon emissions by almost five metric tonnes. As we 
move into our new ATB Place in the coming year, we will be encouraging more and more 
alternative work arrangements that should help us reduce this part of our carbon footprint.

Plugging in to Bullfrog Power

Profits from energy purchased through Bullfrog Power are reinvested in the development  
of alternative energy resources. ATB’s investment in Bullfrog Power meant that the equivalent 
of all 280 of our Automated Banking Machines were “powered by” Bullfrog at an estimated 
savings of 66 metric tonnes per year of carbon emissions. Additionally, we have also used the 
service at events we host throughout the year, including our annual public meeting and our 
holiday receptions.
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National Sweater Day

Started by the World Wildlife Fund of Canada, National Sweater Day was established to create 
awareness about the environmental impact of heating our homes and offices. Each February, 
people from across Canada turn down the thermostat and proudly wear their brightest and 
most unique sweaters. Just don’t call them ugly! We make a contest out of National Sweater 
Day and our associates around Alberta really get in the spirit of things. 

Brittaney Hodgson from our Rimbey branch 
dressed up and turned down the thermostat  
for National Sweater Day.
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Alberta is known for its spectacular wildlife and beautiful landscapes. As we continue  
to grow and expand as a province, we often witness how our ecosystems are delicate  
and finely balanced. A tremendous amount of work is needed to preserve threatened  
species and sensitive ecosystems.

The Swift Fox

The swift fox is an endangered species in Canada and was, until the late ‘90s, extinct in  
Alberta. The Calgary Zoo and a coalition of conservationists successfully reintroduced  
the species into Alberta and ATB supports their efforts in maintaining their population  
in southern Alberta. With a cute face like that, how could we say no?

Wildlife Conservation
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Alberta Birds of Prey Foundation

ATB has been a long-term supporter of the Birds of Prey Foundation, located in Coaldale  
outside of Lethbridge. The Foundation is crucial in supporting endangered and threatened 
bird species and educating the public on the importance of conservation. It’s also a great 
place to visit and take the family, including a visit to the ATB Financial Duck Feeding Area.  
ATB associates also gather each year at the Birds of Prey Foundation site to help with their 
annual cleanup.

Supporting Environmental Organizations

Besides our work to reduce our carbon footprint and our environmental sponsorships,  
we also make donations to several environmental charities across the province.  
These include:

•	 Alberta Emerald Foundation
•	 City of Edmonton Capital City Clean Up
•	 Wildlife Rehabilitation Society of Edmonton
•	 Valley Zoo Development Society
•	 Chaparral School Community Garden

“  Saving endangered species requires true and sustained commitment by agencies that 
will lead by example as they seek to make a true difference in the real world. ATB’s 
commitment to swift fox conservation exemplifies how an organization that understands 
financial sustainability can also be an industry leader in terms of environmental 
sustainability. The scale and longevity of ATB’s dedication is key for us to permanently 
restore a species that is a fundamental component of Alberta’s natural history. ”

 — Dr. Axel Moehrenschlager, Head of Centre for Conservation Research, Calgary Zoological Society
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Environmental  
Indicators

FY12 FY13 FY14 Target Action Plan for FY14

Carbon footprint Carbon footprint 
study will begin in 
September of 2012.  

41,398 tonnes of 
CO2e.

Not Available Reassesment of carbon 
footprint study will occur 
every 4 years.  A proxy 
measure may be developed in 
the interim. 

Direct energy 
consumption by 
primary energy 
source

Carbon footprint 
study will begin in 
September of 2012.  

6,953 tonnes of CO2e. Not Available Reassesment of carbon 
footprint study will occur 
every 4 years.  A proxy 
measure may be developed  
in the interim.

Indirect energy 
consumption by 
primary source

Carbon footprint 
study will begin in 
September of 2012.  

Indirect Energy: 
24,011 tonnes of 
CO2e. Other Indirect: 
10,434 tonnes of 
CO2e. 

Not Available Reassesment of carbon 
footprint study will occur 
every 4 years.  A proxy 
measure may be developed in 
the interim. 

Paper usage $346,000 (80% 
environmental paper)

$309,000 (90% 
environmental paper) 
or 243 tonnes of 
CO2e 

Not Available Continue to implement 
environmental initiatives to 
reduce paper usage. 

Employee  
commuting

Carbon footprint 
study will begin in 
September of 2012.  

9,008 tonnes of CO2e Not Available Implement initiatives to 
reduce employee commuting. 

Processes for 
monitoring clients' 
implementation 
of and compliance 
with environmental 
and social require-
ments included 
in agreements or 
transactions

Not available Not Available Not Available Not Available

Environmental Indicators
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Environmental  
Indicators (cont’d)

FY12 (cont’d) FY13 (cont’d) FY14 Target 
(cont’d)

Action Plan for FY14 (cont’d)

Meeting environ-
mental standards 
in all new buildings 
and renovations

Currently developing 
standards with third 
party agency and 
an implementation 
plan is under 
development.

One branch build 
has been completed 
under the new 
environmental 
standards

Not Available Continue implementing the 
environmental standards 
in all new buildings and 
renovations

% of supply base 
that conform to 
environmental 
standards

70% 75% 80% Ensure 100% of all suppliers 
selected conform to 
environmental standards. 



70

This is Me self-portrait from an Empower 
U participant from the Centre to End All 
Sexual Exploitation (CEASE)
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Scope

This report is divided into four key areas of Corporate Social Responsibility (CSR): Economy, 
Workplace, Community, and Environment. It was produced to show our existing and  
potential customers, business partners and associates our deliberate efforts to be both  
a profitable business and a responsible organization.

ATB Financial (ATB) operates only in Alberta, and our only subsidiaries (ATB Investment  
Management Inc., ATB Securities Inc., and ATB Insurance Advisors Inc.) operate through our 
Investor Services line of business. We have no specific limitations on the scope or boundary 
of this report. It reflects ATB’s overall performance as well as its significant economic,  
environmental, and social impacts on Alberta. 

Reporting Period

All activities described in this report were undertaken within Fiscal Year 2013 (April 1, 2012 
to March 31, 2013), unless otherwise noted. This report and its content will be updated in 
September 2014, and then on a yearly basis thereafter.

Developing the Report

This is ATB’s third CSR report. To aid in developing and presenting our content in a balanced, 
transparent, and reasonable way, we once again used Global Reporting Initiative’s guidance. 
We used the “materiality” principle to choose significant economic, workplace, community, 
and environmental topics relevant to our stakeholders. The “stakeholder inclusiveness”  
principle helped us to identify our stakeholders and their expectations.

All information in this report is presented to show what makes ATB sustainable. It reflects our  
significant economic, community, workplace and environmental activities. The completeness 
of the report will enable our stakeholders to accurately assess our performance over the 
reporting period. 

About This Report
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Developing the Report (cont’d)

Our Scorecard Advisory Committee led and guided the development of indicators,  
targets, and measures. This committee, which represents key areas of ATB such as Finance, 
Human Resources, Environmental Sustainability, and Reputation and Brand, includes the  
following members:

•	 Sandra Huculak, Director of CSR and Community Investment (Chair)
•	 Sophie Bonneau, Senior Human Resources Insights Analyst
•	 Lisa Bradley, Director, Finance
•	 Maureen Galway, Vice-President, Human Resources
•	 Kylana Rogers, Senior Manager, Environment and Sustainability
•	 Victoria Schaefer, Senior Analyst, Capital Management
•	 Kerilee Snatenchuk, Director, People and Culture

ATB’s internal reviewers for this report are:

•	 Peggy Garritty, Senior Vice-President, Reputation and Brand
•	 Jim McKillop, Chief Financial Officer
•	 Todd Hirsch, Chief Economist
•	 Robert Short, Senior Manager, Strategy and Results
•	 Barry Strader, Corporate Reporter

To ensure accuracy, members from across the organization also reviewed the data.

This report is framed around ATB’s Board-approved Corporate Social Responsibility Policy. 
Our CSR values and commitment, combined with the understanding of fundamental  
operations at ATB, helped us to focus our efforts.

The Scorecard Advisory Committee chose indicators to measure the results of our efforts 
within each of the four key areas. Our resulting annual CSR report showcases ATB’s efforts  
in CSR for all ATB stakeholders, including our owner and regulator (the Province of Alberta), 
our associates and our customers.
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Aligning with Global Reporting Initiative

Transparency and accountability are key elements of CSR. ATB has once again aligned our 
CSR report Global Reporting Initiative’s (GRI) G3.1 guidelines to ensure its completeness  
and balance. Following GRI’s guidelines, we have self-declared our CSR report at a G3.1  
application level C. Our Global Reporting Initiative content index can be found on page 74 
of this report.

For More Information

For questions about this report or its content, please email the Director of Corporate Social 
Responsibility and Community Investment at socialresponsibility@atb.com
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GRI # Indicator ATB Financial Information

Product and service labelling

Strategy and Anaylsis

1.1 President and CEO’s statement A Message from ATB’s President and CEO, Dave Mowat, 
page 4,5

Organizational Profile

2.1 Name of organization ATB Financial

2.2 Primary brands, products, and services An Introduction to ATB Financial, page 3

2.3 Operational structure An Introduction to ATB Financial, page 3

2.4 Location of headquarters An Introduction to ATB Financial, page 3

2.5 Countries of operations ATB Financial operates in Alberta, Canada

2.6 Nature of ownership and legal form Our Mandate, page 10

2.7 Markets served An Introduction to ATB Financial, page 3

2.8 Scale of organization An Introduction to ATB Financial, page 3

2.9 Significant changes during reporting period There are no significant changes to be reported. 

2.10 Awards received Honours and Awards, page 3

Report Parameters

3.1 Reporting period About This Report, page 71

3.2 Date of most recent report September, 2012

3.3 Reporting cycle Annual

GRI Index
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3.4 Contact point on the report corporategiving@atb.com

3.5 Process for defining report content About This Report, page 71

3.6 Boundary of report About This Report, page 71

3.7 Limitations on the scope or boundary of report About This Report, page 71

3.8 Basis for reporting on other entities About This Report, page 71

3.10 Explanation of any restatements There were no restatements made in the period.

3.11 Significant changes from previous period There are no significant changes to report.

3.12 Table identifying GRI standard disclosure in the report GRI Index, page 74,75,76 and 77.

Governance, Commitments, and Engagement

4.1 Governance structure Governance and Stakeholder Engagement, page 7

4.2 Indicate whether chair of highest governance body is 
also an executive officer

Governance and Stakeholder Engagement, page 7

4.3 Independent and/or non-executive members Governance and Stakeholder Engagement, page 7

4.4 Mechanisms for shareholders and employees to 
provide recommendations or direction to the highest 
governance body

Governance and Stakeholder Engagement, page 14,15

4.14 List of stakeholders engaged by organization Governance and Stakeholder Engagement, page 14,15

4.15 Basis for identification and selection of stakeholders to 
engage

Governance and Stakeholder Engagement, page 14,15

Economic Indicators

Economic Performance

EC1 Economic value generated and distributed Economic Indicators, page 27
For more information on revenues, operating costs, 
employee wages and benefits, payments to providers of 
capital and payments to government, please refer to ATB’s 
Annual Report. 
Details on community investment can be found on pages 
45, 47 ,48, 49,and 50.

GRI # Indicator ATB Financial Information
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Market Presence

EC5 Range of ratios of standard entry level wage compared 
to local minimum wage at significant locations of 
operation

Economic Indicators, page 27

Environmental Indicators

Energy

EN3 Direct energy consumption by primary source Environmental Indicators, page 68

EN4 Indirect energy consumption by primary source Environmental Indicators, page 68

Emissions, Effluents and Waste

EN16 Total direct and indirect greenhouse gas emissions by 
weight

Environmental Indicators, page 68

Social: Labour Practices and Decent Work

Employment

LA1 Total workforce by employment type, employment 
contract, and region

Workplace Indicators, page 38

LA2 Total number and rate of employee turnover by age 
group, gender, and region.  

Workplace Indicators, page 38

Labour/Management Relations

LA4 Percentage of employees covered by collective 
bargaining agreements.

Workplace Indicators, page 39

Training and Education

LA12 Percentage of employees receiving regular performance 
and career development reviews

Workplace Indicators, page 37

GRI # Indicator ATB Financial Information
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Diversity and Equal Opportunity

LA14 Ratio of basic salary of men to women by employee 
category

Workplace Indicators, page 37

LA15 Return to work and retention after parental leave, by 
gender.

Workplace Indicators, page 39

Social: Society

Corruption

SO2 Percentage and total number of business units analyzed 
for risks related to corruption

Workplace Indicators, page 37

SO3 Percentage of employees trained in organization’s anti-
corruption policies and procedures

Workplace Indicators, page 37

Social: Product Responsibility

Product and service labelling

PR5 Practices related to customer satisfaction, including 
results of surveys measuring customer satisfaction

Community Indicators, page 59

Financial Services Supplement

Product Portfolio

FS3 Process for monitoring clients’ implementation of and 
compliance with environmental and social requirements 
included in agreements or transaction.

Environmental Indicators, page 68

Community

FS13 Access points in low-populated or economically 
disadvantaged areas by type.

Community Indicators, page 58

GRI # Indicator ATB Financial Information


