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This document has been prepared by ATB Wealth.  ATB Investment Management Inc., ATB Securities Inc. (Member Investment Industry 
Regulatory Organization of Canada and Canadian Investor Protection Fund) and ATB Insurance Advisors Inc. are wholly owned subsidiaries of ATB 
Financial and operate under the trade name ATB Wealth.  ATB Financial is a registered trade name/trademark of Alberta Treasury Branches.

The information contained herein has been compiled or arrived at from sources believed to be reliable, but no representation or warranty, expressed 
or implied, is made as to their accuracy or completeness and ATB Wealth (nor its component legal entities) does not undertake to provide updated 
information should a change occur.  This document is being provided for information purposes only and is not intended to replace or serve as a 
substitute for professional advice, nor as an offer to sell or a solicitation of an offer to buy any investment.  ATB Wealth, ATB Investment 
Management Inc., ATB Securities Inc. and ATB Insurance Advisors Inc. do not accept any liability or responsibility whatsoever for any loss arising 
from any use of this document or its contents. Always consult with your investment advisor before buying or selling securities.  This document may 
not be reproduced in whole or in part, or referred to in any manner whatsoever, nor may the he information, opinions and conclusions contained in 
it be referred to without the prior consent of ATB Wealth.

Disclosures
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To inform business strategy and showcase ATBIS’ deep 
understanding of Albertans.

1

2

Understand Albertans’ mindset around saving and 
investing including their intent to save and/or invest 
based on their confidence in various social, economic 
and political factors.

Purpose
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Field Dates

Online 
1,001 completes in Q3 2018

Qualifying Participants
Aged 18+

Sample collected and weighted to 
be representative of Albertans 

by age, gender and region

Q3 2018  July 31 - Aug 14, 2018

Q2 2018 April 23 to May 3, 2018

Q1 2018 January 9 to 18, 2018

Q4 2017 October 13 to 24, 2017

Q3 2017 July 20 to 29, 2017

Methodology

In this report “Albertans” = 
General Population

Online Albertans Aged 18+



Investor Beat

Investing Optimism Index
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Methodology

● ATB Wealth’s Investor Beat Optimism Index is based on a 
representative sample of Albertans who rate their optimism 
toward investing, different investment products and political & 
economic factors.

● The Investor Beat Optimism Index is calculated based on a net 
positive score which is then rescaled to fit an index ranging from 
0 to 100.



Investor Beat Optimism Index

● The overall Investing Optimism score jumped up 4 points this quarter compared to the previous year and last quarter’s results. The positive outlook towards investing 
this wave in real estate, stocks, and mutual funds are likely key contributors in pushing up the overall Optimism rating this wave. 

● Albertans living in Edmonton and Calgary have a higher Optimism score than those in other parts of Alberta (63 pts vs. 62 pts vs. 56 pts). 
● As per previous quarters, Millennials are most optimistic in cash investments (61 pts) compared to Gen-X (53 pts) and Boomer (52 pts) Albertans.

Base: All respondents
Q2NEW. Taking everything into consideration, is now a good time or bad time to invest your money?
Q2NEWa. More specifically, is now a good time or bad time to invest in the following?7

Optimism with Specific Investment Products:

50

More
Optimistic

Less
Optimistic

55
55
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Investor Beat Optimism Index

Reasons That It’s a Good Time to Invest

8
Base: Rated good time to invest
Q2bNEW. Why do you think now is a good time to invest?
Note: Starting Q4 2017, this question has been changed to a close-ended from open-ended question.

● After last quarter’s decline, the proportion of Albertans who feel that it is a good time to invest significantly increased to 20% (vs. 15% in Q2’18). For Albertans who 
believe it is a good time to invest, the perception that it is always a good time to invest, reaching a financial goal and that they have the money to do so are the top three 
reasons. Mentions of the economy being good is up compared to last quarter (32% vs. 22% in Q2’18). 

Top 3 Box % (Rated 8, 9 or 10) - Good Time to Invest  

17 21 15

Base: All respondents 
Q2NEW. Taking everything into consideration, is now a good time or bad time to invest your 
money?

Q1 2018 (n=212)

Q3 2018 (n=197)
Q2 2018 (n=152)

Q4 2017 (n=171)



Investor Beat Optimism Index

Reasons That It’s a Bad Time to Invest

9
+ Indicates new answer option in Q1 2018.
Base: Rated bad time to invest
Q2cNEW. Why do you think now is a bad time to invest?

● The top reasons why Albertans think now is a bad time to invest continue to be because they don’t have money to invest, the weak economy and choosing to pay down 
debt instead. 

n/a

Bottom 3 Box % (Rated 0, 1 or 2) - Bad Time to Invest  

13 12 12

Base: All Respondents 
Q2NEW. Taking everything into consideration, is now a good time or bad time to invest your 
money?

10

Q1 2018 (n=119)

Q3 2018 (n=101)
Q2 2018 (n=120)

Q4 2017 (n=127)



Investor Beat Optimism Index

Economic Factors
● The optimism scores for the different economic factors are all incrementally moving up this quarter, with the exception of significant gains for the Alberta economy 

versus last quarter and Q3’17. ATB’s August 2018 Economic Outlook report* indicates a gradual improvement to the province’s economy, particularly for sales in retail 
and manufacturing.

10

50

More
Optimistic

Less
Optimistic

Average Index Score for Economic Factors

Index Range: 0 to 100

43

Base: All respondents
Q3. Please rate how you view the following factors at this point in time.

43 45 43 46

Relationship with Investing OptimismLower Higher

*Source: https://www.atb.com/SiteCollectionDocuments/About/Alberta-Economic-Outlook-August-2018.pdf



Investor Beat Optimism Index

Macro-Economic Factors

11

● With the stabilizing oil prices, optimism for the oil market is at its highest, with significant gains compared to last quarter and a year ago. This mirrors the change in the 
average price for Western Canada Select (WCS) oil: $52.83 USD/barrel in July 2018, which is 45% higher than in July 2017*.

● Stock market optimism rebounded this quarter to 55 points after last wave’s decline. Millennials have the most positive sentiment for the stock market compared to 
their counterparts (59 vs. 53 for Gen-X and 52 for Boomers).

50

More
Optimistic

Less
Optimistic

Base: All respondents
Q3. Please rate how you view the following factors at this point in time.

Average Index Score for Macro-Economic Factors

Index Range: 0 to 100

44 45 49 45 48

Relationship with Investing OptimismLower Higher

*Source: http://economicdashboard.alberta.ca/OilPrice



Investor Beat Optimism Index

Micro-Economic Factors

12

50

More
Optimistic

Less
Optimistic

● Optimism for employment opportunities continues to move up, as Albertans have a more optimistic view for this micro-economic factor compared to the same period 
last year (49 in Q3’18 vs. 40 in Q3’17). Findings from ATB’s Economic Outlook report also highlight the slow improvement to employment options in the province.

● While the perception of the Canadian dollar is stable with last quarter, it decreased significantly compared to Q3’17.

Base: All respondents
Q3. Please rate how you view the following factors at this point in time.

Average Index Score for Micro-Economic Factors

Index Range: 0 to 100

39 40 41 39 40

Relationship with Investing OptimismLower Higher



Investor Beat

Understanding Albertans Deeper
Savings & Investment Goals



% of Albertans with this product % of Albertans’ total savings/investments by 
product

Q3 2017 Q4 2017 Q1 2017 Q2 2018 Q3 2018 Q3 2017 Q4 2017 Q1 2017 Q2 2018 Q3 2018

Cash 74% 73% 75% 74% 73% 42% 43% 46% 45% 43%

Balanced mutual funds 47% 45% 44% 43% 43% 23% 22% 20% 19% 21%

Stocks (directly and equity funds) 38% 37% 37% 39% 39% 15% 14% 14% 16% 16%

Bonds 20% 21% 18% 20% 18% 4% 4% 3% 4% 3%

Real estate (excl. primary residence) 24% 20% 20% 22% 23% 8% 8% 9% 8% 9%

Alternatives 19% 18% 18% 20% 17% 4% 4% 4% 4% 3%

Other 15% 17% 15% 16% 14% 5% 7% 6% 5% 5%

Understanding Albertans Deeper

Savings & Investment Portfolios

14

● Eight-in-ten Albertans (79%) have some savings or investment products - this is unchanged with last quarter and the same period last year..
● Cash remains the most popular item in Albertans’ financial portfolio. Millennials on average keep over half of their savings/investments in cash (55%); in comparison, 

the average for Gen-Xers is 41% and 33% for Boomers. 

Base: Q3 2017 (n=1,004), Q4 2017 (n=1,000), Q1 2018 (n=1,009), Q2 2018 (n=1,002), Q3 2018 (n=1,001)
Q8.  What percentage of your savings and investments are in the following types of products?

% Have ANY savings or investment products

80 80 82 79 79



Understanding Albertans Deeper

Savings & Investment Portfolios

Base: Have any savings or investments
Q9. In the next 3-6 months do you intend to increase, decrease or keep the same amount of savings and/or investments in each of the following products?15

● While the majority of Albertans with savings or investments intend to maintain the same amounts in the products they have in their financial portfolio, there is an upward 
trend for those who claim to increase their real estate investments.

Q3 2017 (n=799)
Q4 2017 (n=804)
Q1 2018 (n=831)

Q3 2018 (n=790)
Q2 2018 (n=791)

Intent to increase savings/
Investments (rated 8, 9, 10)

Keep the same amount of savings/
Investments  (rated 3, 4, 5, 6, 7)

Intent to decrease savings/
Investments (rated 0, 1, 2)

Cash

Stocks (directly and 
equity funds)

Balanced mutual funds

Real estate (excluding 
your primary residence)



Understanding Albertans Deeper

Savings & Investment Portfolios (cont.)

Base: Have any savings or investments
Q9. In the next 3-6 months do you intend to increase, decrease or keep the same amount of savings and/or investments in each of the following products?16

● Consistent with historical results, a large majority of Albertans continue to say that they intend to invest the same amount in alternatives, bonds and other financial 
products in the near future.

Alternatives

Bonds

Other

Intent to increase savings/
Investments (rated 8, 9, 10)

Keep the same amount of savings/
Investments  (rated 3, 4, 5, 6, 7)

Intent to decrease savings/
Investments (rated 0, 1, 2)

Q3 2017 (n=799)
Q4 2017 (n=804)
Q1 2018 (n=831)

Q3 2018 (n=790)
Q2 2018 (n=791)



Understanding Albertans Deeper

Top 10 Personal Financial Goals
● Saving for retirement continues to be the top financial goal for Albertans; however, it has dipped down in Q3’18 compared to the same period last year (49% vs. 54%). 
● Albertans with personal debt* of $100K+ mention saving for retirement significantly more than those with personal debt under $100K. This may be a factor of Gen-Xers 

making up the biggest proportion of those with higher debt amounts - 35-54 year olds are more likely to list retirement savings as a goal compared to their counterparts.
● Paying down debt continues to be a top financial goal; Albertans with personal debt of $25K are more likely to have this as a goal than those with less than $25K debt.

Base: All respondents
Q14. Which of the following are financial goals for you personally?

17

Q3 2017 (n=1,004)
Q4 2017 (n=1,000)
Q1 2018 (n=1,009)

Q3 2018 (n=1,001)
Q2 2018 (n=1,002)

*In this study, personal debt may include 
credit cards, mortgages, loans and lines 
of credit 



Base: All respondents
Q14. Which of the following are financial goals for you personally?

Understanding Albertans Deeper

Other Personal Financial Goals
● Financial goals outside of the top 10 are mentioned consistently in the same ranges quarter-over-quarter. Saving for home renovations is down significantly compared 

to the same time last year, while saving for a second property is up compared to the last wave
● Albertans with personal debt* between $100K - <$250K and over $250K  are more likely to have home renovations as a goal compared to those with debt under $100K. 

18

Q3 2017 (n=1,004)
Q4 2017 (n=1,000)
Q1 2018 (n=1,009)

Q3 2018 (n=1,001)
Q2 2018 (n=1,002)

*In this study, personal debt may include 
credit cards, mortgages, loans and lines 
of credit 



Base: Financial goals selected, only results for ‘behind/far behind’ are shown (n=varies)
Q15. How do you feel about your progress in achieving your financial goals?

Understanding Albertans Deeper

Top 10 Financial Goals Albertans Feel Behind On
● Saving for a house and building an emergency fund are the top two financial goals Albertans feel behind on this quarter. Gen-Xers are more likely to mention feeling 

behind on saving for a major purchase (e.g. car) than the other two age groups.

19

* Small base size (<100) in current wave, interpret with caution.

Q3 2017
Q4 2017
Q1 2018
Q2 2018
Q3 2018



Understanding Albertans Deeper

Reasons for Falling Behind on Goals
● For Albertans falling behind on financial goals, cost of living remains the top reason that puts them off track. 
● Too much spending and low wages are more likely to be issues for Millennials and Gen-Xers than those 55+. 18-34 year olds also mention making it a priority and the 

desire for financial advice more so than the other two age groups.

Base: Behind in achieving financial goals
Q16. You mentioned you are behind in at least one of your financial goals. What is preventing you from being on track?20

Q3 2017 (n=688)
Q4 2017 (n=653)
Q1 2018 (n=691)

Q3 2018 (n=631)
Q2 2018 (n=637)



Understanding Albertans Deeper

Anticipated Change in Spending
● The anticipated change in spending is consistent with the previous quarter - three-in-ten cite that they will put more money into savings, while two-in-ten anticipate they 

will place more funds into their investments. 
● Millennials cite that they will put money into savings, investments and mortgage payments than their older counterparts.

+Note: Statements were combined in previous waves, so no tracking is available.
Base: All respondents
Q17. How do you anticipate your spending to change in the next 3-6 months?21

More (net) About the Same Less (net) Not Sure

Q3 2017 (n=1,004)
Q4 2017 (n=1,000)
Q1 2018 (n=1,009)

Q3 2018 (n=1,001)
Q2 2018 (n=1,002)

n/a n/a n/a n/a

n/a n/a n/a n/a



Understanding Albertans Deeper

Anticipated Change in Spending (cont.)

● Anticipated spending habits in the areas of daily expenses, mortgage/loan payments, house renovations and personal vehicles are unchanged from previous waves.

Base: All respondents
Q17. How do you anticipate your spending to change in the next 3-6 months?22

More (net) About the Same Less (net) Not Sure

Q3 2017 (n=1,004)
Q4 2017 (n=1,000)
Q1 2018 (n=1,009)

Q3 2018 (n=1,001)
Q2 2018 (n=1,002)



Understanding Albertans Deeper

Anticipated Change in Spending (cont.)

● Same as in previous waves, anticipated spending changes in education, electronics/appliances and recreation vehicles remain the same.
● Millennials are more likely to anticipate that their spending will increase in all of these areas compared to their older counterparts - this is consistent with the previous 

quarter.

Base: All respondents
Q17. How do you anticipate your spending to change in the next 3-6 months?23

More (net) About the Same Less (net) Not Sure

Q3 2017 (n=1,004)
Q4 2017 (n=1,000)
Q1 2018 (n=1,009)

Q3 2018 (n=1,001)
Q2 2018 (n=1,002)



Investor Beat

Impact of Drop in Oil Prices



Impact by Drop in Oil Prices

● The proportion of Albertans stating they have been impacted by the drop in oil prices is consistent with a year ago and the previous quarter (52%).
● Regionally, Calgary residents are more likely report that they are impacted by the oil prices than other areas of Alberta (57% vs. 50% in Edmonton vs. 49% Other regions 

of Alberta).

Base: All respondents
Q21. Have you personally been impacted by the recent drop in oil prices? This could include changes to or a freeze in your salary, job loss, slower business, budget cuts, etc.25



Impact by Drop in Oil Prices

Way Albertans are Impacted
● Increased cost of living remains the top reason impacting Albertans who are affected by the drop in oil prices - mentions for this reason has increased significantly 

compared to a year ago.
● The proportion of those impacted by job loss increased versus Q2’18, but is comparable to previous year’s results.
● Declines in investment or real estate value impact Boomers more so than their younger age cohorts. 

Base: Impacted by the recent drop in oil prices
Q22. In what ways have you personally been impacted by the drop in oil prices?26

Q3 2017 (n=538)
Q4 2017 (n=453)
Q1 2018 (n=598)

Q3 2018 (n=522)
Q2 2018 (n=543)



Impact by Drop in Oil Prices

Top Changes Albertans Have Made

Base: Impacted by the recent drop in oil prices
Q23. As a result of the recent drop in oil prices, which of the following changes have you made?27

Q3 2017 (n=538)
Q4 2017 (n=453)
Q1 2018 (n=598)

Q3 2018 (n=522)
Q2 2018 (n=543)

● Two-thirds of Albertans (65%) impacted by the drop in oil prices say that they have reduced their spending - this is consistent wave-over-wave.
● Compared to last quarter, a higher proportion of those impacted by oil prices report collecting employment insurance and putting off a big purchase. Significantly more 

Millennials and Gen-Xers are putting large purchases on hold than Boomers (39% vs. 40% vs. 28%).
● Significantly more Gen-Xers are putting off contributing regularly to their savings/investments (34%) versus the other two age cohorts (21% for Millennials; 23% for 

Boomers) - this is likely due to spending on raising a family and purchasing a home that is typical of this generation.  



Impact by Drop in Oil Prices

Other Changes Albertans Have Made
● For all other changes evaluated, results are consistent year-over-year and with the previous quarter among Albertans who are impacted by the drop in oil prices. 

Base: Impacted by the recent drop in oil prices
Q23. As a result of the recent drop in oil prices, which of the following changes have you made?28

Q3 2017 (n=538)
Q4 2017 (n=453)
Q1 2018 (n=598)

Q3 2018 (n=522)
Q2 2018 (n=543)



Investor Beat 
Ad Hoc Section: Investment Fraud



Ad Hoc Section

Experience with Investment Fraud

30
Base: All respondents (n=1,001)
W13_AH1 Investment fraud is when investors make purchase or sale decisions on the basis of false information, frequently resulting in losses. Which of the following best describes your 
experience with investment fraud?

● The majority of Albertans report having never personally experienced investment fraud -  only one-in-ten cite that they have. 
● Albertans with $100K+ of investable assets are more likely to have experienced investment fraud compared to those with less investable assets. Likewise, men report 

experiencing investment scams more than women.



Ad Hoc Section

Types of Investment Fraud Encountered

31
Base: Experienced investment fraud (n=112)
W13_AH2. What type of investment fraud/scam did you experience?

Base: Have not experienced investment fraud (n=889)
W13_AH5. Have you ever been approached with or come into contact with any of the 
following types of investment fraud?

● Among Albertans who have previously experienced investment fraud, ‘pump and dump’, ‘affinity’ and real estate fraud make up the top three scams experienced.  
● For those who have not experienced investment fraud, technology-based scams and Ponzi/pyramid schemes are the fraud types that they have been approached with 

the most.  Nearly six-in-ten report never having been approached with investment fraud schemes.
● Millennials who have not experienced fraud are more likely to report being approached by Ponzi/Pyramid schemes than the other two age groups (23% vs. 16% vs. 13%).

Investment/Scam Experienced
(Base: Experienced Investment Fraud)

Investment Fraud/Scams Approached With
(Base: Did Not Experience Investment Fraud)

56%
have not been 

approached with 
investment fraud 

Pump and Dump: misleading/false stock info

Affinity: scammed by someone you know

Real Estate: fake loan modification or seminar or title home buying scam

Advance Fee: pay money up front to take advantage of offer for more returns

Technology Based: fake call/email requesting banking info

Scam Recovery: offers to recover money from previous scam

Ponzi or Pyramid Scheme

Foreign Currency/Forex: manipulated system to trade foreign currency

Offshore: move investments offshore to avoid/lower taxes

Other

Calls assumed to be from the CRA 
were prevalent this year in Alberta*

*Source: https://www.cbc.ca/news/canada/edmonton/alberta-anti-fraud-centre-scam-cra-1.4796587



Ad Hoc Section

Reporting Investment Fraud

32
Base: Experienced investment fraud (n=112)
W13_AH4. Where/who did you FIRST report the investment scam or fraud to?

● Among those who have previously experienced investment fraud, just over one-quarter reported the fraud to their bank, while one-in-ten reported to the police or their 
financial advisor.  Over one-third did not report the fraud activity at all. 

● In comparison, half of those who were approached with what sounded like investment fraud proactively reported it to the police, while two-in-ten would report it to the 
bank.

Base: Approached with what sounded like investment fraud (n=889)
W13_AH6. If you were approached, in person or online, with what sounded like an investment scam or fraud, 
who, if anyone, would you FIRST report it to?

Reporting Investment Fraud Among 
Those Who Were Approached

Reporting Investment Fraud Among 
Those Who Experienced Fraud



Ad Hoc Section

Losses from Investment Fraud/Scams

Base: Experienced investment fraud (n=112)
W13_AH3. Approximately how much money (in CAD) would you say you lost in the investment?

● Just under one-quarter of Albertans who have previously experienced investment fraud lost less than $500.  Although the amounts lost due to fraud vary, nearly 
one-in-ten lost $100,000 or more.

30%
don’t recall how much 
money they lost in an 

investment scam/fraud



● At least half of Albertans can identify investment fraud scenarios, with those who have not experienced investment fraud significantly more likely than those who have 
experienced investment fraud to be successful in identifying fraud scenarios. The top investment fraud scenarios identified are bank emails from generic sources 
asking to verify accounts and personal details, as well as opportunities with guaranteed large returns in a short period of time.

Ad Hoc Section

Signs of Investment Fraud - Awareness 

34
Base: All respondents (n=1,001)
W13_AH7. Which the following scenarios do you believe are signs of investment fraud?

44% 78%

51% 72%

42% 62%

38% 55%

35% 47%

20% 16%

10% 17%

Note: Bold percentages indicate significantly higher than 
comparable subgroup.

Experienced Investment Fraud
Yes

(n=112)
No

(n=889)
% selected as Sign of Investment  Fraud



● There are no significant differences in awareness levels of signs of investment fraud, whether one has a financial advisor or not. This could be due to smaller number of 
respondents who reported that their advisor talked to them about investment fraud.

Ad Hoc Section

Awareness of Signs of Investment Fraud - Among those with/without Financial Advisors

35
Base: All respondents (n=1,001)
W13_AH7. Which the following scenarios do you believe are signs of investment fraud?

% selected as Sign of Investment  Fraud

Your bank sends you an email from a generic source asking you to verify your account and personal details 72% 75%

You re asked to invest in an opportunity that has guaranteed large returns in a short period of time 70% 70%

You are asked to invest in a market exempt opportunity but to indicate a higher net worth/income on paperwork 62% 59%

Your financial advisor is not registered with the provincial regulator 51% 54%

An acquaintance told you about a great stock opportunity at a low price but had no proof to back it up 45% 46%

You receive fund facts in the mail about a mutual fund you purchased 15% 18%

You receive a financial update via mail from a company you have already invested in 14% 18%

Has a Financial Advisor

Yes
(n=385)

No
(n=616)



Ad Hoc Section

Are Financial Advisors Talking About Fraud with Clients? 

36

● Among Albertans who have an assigned personal financial advisor, one-third of their advisors have spoken to them about investment fraud, while half have not. This 
could present an opportunity for ATB’s financial advisors to increase education about investment fraud with clients.

● 38% of those with a financial advisor report checking their advisor’s registration with a provincial securities regulator, while over one-third do not know how to do this - 
this also could be an area where ATB can help with educating their clients about.

38%
Have an assigned personal 

financial advisor
Financial Advisor Spoke to You About 

Investment Fraud?

Base: Have an assigned personal financial advisor (n=385)
W13_AH9. Has your financial advisor ever spoken to you about 
investment fraud (types of fraud, current scams, etc.)?

Base: Have an assigned personal financial advisor (n=385)
W13_AH10. Prior to investing with your financial advisor, did you check 
their registration with a provincial securities regulator (required to buy 
and sell investments on your behalf)?

Base: All respondents (n=1,001)
W13_AH8. Do you have an assigned personal financial advisor?

Checked Financial Advisor’s 
Registration with Provincial Securities 

Regulator Prior to Investing?

Yes

No

I don’t
remember No, I don’t know

how to check 
The registration

No, I’ve never
checked but
know how to

Yes, I checked
prior

No, but I
checked after



Ad Hoc Section

Attitudes Towards Investing

37
Base: All respondents (n=1,001)
W13_AH11. To what extent do you agree or disagree with the following statements?

Top-2-Box

● Half of Albertans agree that they are worried they won’t have enough money to retire. About four-in-ten agree with requiring an investment advisor to help them invest, 
being anxious about making ends meet every month, and actively researching investment options on their own. 

● Close to two-thirds of Gen-Xers (64%)  are worried they won’t have enough money to retire - this is significantly higher than their younger and older age counterparts. 
Those with $500K+ of investable assets are significantly more likely than those with lower amounts of investable assets to agree that they actively research investment 
options on their own (54%). Likewise, Millennials are researching investment options the most out of the different age groups (43% vs. 31% Gen-X vs. 33% Boomers).

51%

41%

37%

36%



Ad Hoc Section

Attitudes Towards Investment Fraud

38
Base: All respondents (n=1,001)
W13_AH11. To what extent do you agree or disagree with the following statements?

● Four-in-ten Albertans claim to know enough about investing to easily identify and avoid investment fraud, while three-in-ten don’t believe they have enough money to be 
the target of an investment scam.  Only about one-quarter believe they are vulnerable to investment fraud; however, most Albertans disagree that investment scams do 
not only prey on older individuals. 

● Millennials are significantly higher in agreement to all these statements relating to investment fraud than their older counterparts.

41%

30%

24%

13%

Top-2-Box



Albertans without a financial advisor (FA) 
are significantly more likely than those 

with an advisor to agree with being 
worried about not having enough money 

to retire (54% vs. 46%), being anxious 
about making ends meet every month 

(42% vs. 30%) and believing they do not 
have enough money to be the target of an 

investment scam (34% vs. 23%).

Not surprisingly, Albertans with a financial 
advisor are more likely to agree that they 
require one to help with investing, than 

those without a FA.

Ad Hoc Section

Having a Financial Advisor: Is there an Impact on Attitudes Towards 
Investing/Investment Fraud?

Base: All respondents
W13_AH11. To what extent do you agree or disagree with the following statements?

Attitudes Towards Investing:

I am worried I won’t have enough money to retire 46% 54%

I require an investment advisor to help me invest 60% 30%

I am anxious about making ends meet every month 30% 42%

I actively research investment options on my own 38% 34%

Attitudes Towards Investment Fraud:

I know enough about investing to easily identify and avoid investment fraud 45% 39%

I don’t believe I have enough money to be the target of a investment scam 23% 34%

I believe I am vulnerable to investment fraud 26% 23%

Investment scams only prey on older individuals 13% 13%

Note: Bold percentages above are significantly higher than comparable subgroup.

Has a Financial Advisor
Yes

(n=385)
No

(n=616)
Top-2-Box



Ad Hoc Section

Investment Literacy Statements

40
Base: All respondents (n=1,001)
W13_AH12. Do you believe the following statements?

● The majority of Albertans believe that the earlier you start investing, the better; however, only about three-in-ten believe that the longer they bank/invest with a firm, the 
better return they get. About half believe that it’s always better to invest than not, and that wealth should be spread out across firms to avoid loss.  

● Albertans who have financial advisors are significantly more likely than those without advisors to believe several of the statements.

Yes, Believe Statement

Note: Bold percentages above are significantly higher 
than comparable subgroup.

Has a Financial Advisor
Yes

(n=385)
No

(n=616)

92% 79%

64% 45%

56% 46%

30% 33%

40% 26%

36% 24%

21% 22%

12% 20%
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Demographics



Q3 2017 
(n=1,004)

Q4 2017
(n=1,000) 

Q1 2018
(n=1,009)

Q2 2018
(n=1,002)

Q3 2018
(n=1,001)

Household Income

$30K or less 12% 13% 12% 12% 14%

$30K to $50K 17% 15% 13% 14% 15%

$50K to $80K 22% 22% 20% 21% 19%

$80K to $100K 11% 13% 14% 12% 13%

$100K to $150K 17% 15% 19% 16% 18%

$150K to $250K 5% 7% 6% 7% 6%

$250K or more 2% 1% 2% 2% 2%

Prefer not to say 11% 11% 11% 13% 11%

Don’t know 2% 2% 3% 3% 3%

Investible Assets

None to <$25K 36% 36% 34% 33% 33%

$25K to <$100K 19% 18% 19% 16% 19%

$100K to <$500K 18% 21% 21% 22% 21%

$500K+ 10% 9% 8% 9% 10%

Prefer not to say 13% 13% 14% 17% 14%

Don’t know 4% 3% 3% 3% 3%

Demographics
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Base: All respondents (n=1,001)
D1. Please indicate your gender.
D2. Which age range do you belong to?
D3. In which area of Alberta do you live? 

D7. Which of the following best describes your total household income?
D8. Which best describes your total financial savings and investments? This includes savings deposits, stocks, bonds, mutual funds, 
other investments and cash, inside or outside registered accounts, but excluding the value of your home(s)?

50% 50%

Gender split consistent across all waves.

Age consistent across all waves.

18 to 34

33%
35 to 54

38%
55+

29%

Other Alberta

30%

Edmonton

33%

Calgary

36%

Regional split consistent across all waves.
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Appendix
Progress on Achieving Financial Goals



Understanding Albertans Deeper

Progress of Achieving Financial Goals

44

Savings for ...

Behind (net) Ahead (net) On Track
Q3 2017 Q4 2017 Q1 2018 Q2 2018 Q3 2018 Q3 2017 Q4 2017 Q1 2018 Q2 2018 Q3 2018 Q3 2017 Q4 2017 Q1 2018 Q2 2018 Q3 2018

Children’s/grandchildren’s education 36% 39% 38% 43% 32% 13% 11% 12% 15% 18% 44% 43% 42% 37% 45%

Your education 48% 48% 40% 46% 44% 14% 10% 11% 14% 16% 30% 33% 41% 27% 36%

Vacation 42% 43% 46% 43% 41% 12% 10% 10% 8% 13% 40% 39% 39% 43% 39%

Retirement 50% 50% 53% 49% 45% 8% 8% 10% 9% 13% 36% 36% 33% 38% 37%

Major purchase (car, TV, etc.) 52% 47% 51% 47% 49% 7% 7% 11% 7% 11% 29% 36% 32% 34% 33%

House renovation 50% 48% 50% 53% 51% 9% 6% 11% 8% 8% 34% 38% 33% 31% 36%

House 58% 55% 53% 50% 56% 6% 7% 7% 7% 11% 19% 22% 29% 26% 24%

Money in case of an illness/death in family 57% 54% 52% 52% 50% 7% 4% 9% 6% 9% 30% 31% 32% 34% 33%

Wedding/honeymoon/baby* 49% 56% 42% 53% 50% 8% 6% 12% 11% 15% 25% 17% 29% 25% 24%

Second property* 57% 45% 54% 55% 51% 2% 8% 9% 7% 11% 35% 26% 28% 28% 33%

Buying proper life insurance coverage* 41% 46% 36% 50% 42% 9% 12% 14% 14% 11% 34% 22% 32% 26% 34%

Managing day-to-day finances 35% 37% 32% 35% 33% 11% 11% 13% 10% 13% 53% 51% 54% 54% 53%

Reducing your spending 48% 47% 44% 45% 46% 8% 9% 8% 8% 11% 42% 42% 46% 44% 41%

Making charitable donations 33% 34% 32% 30% 31% 15% 9% 11% 12% 14% 49% 51% 54% 55% 51%

Accumulating an estate 43% 43% 43% 39% 41% 9% 9% 7% 18% 13% 38% 37% 40% 36% 39%

Starting or owning a business 49% 39% 51% 42% 50% 6% 9% 11% 15% 9% 32% 35% 26% 30% 28%

Reducing the amount of tax you pay 48% 52% 43% 51% 39% 9% 7% 7% 6% 9% 37% 36% 44% 41% 44%

Paying down debt 53% 49% 49% 46% 47% 8% 9% 10% 8% 10% 37% 40% 40% 44% 40%

Building up an emergency fund 58% 59% 56% 55% 54% 6% 5% 7% 9% 8% 30% 29% 33% 30% 33%

Base: Financial goals selected (n=varies)
Q15. How do you feel about your progress in achieving your financial goals?

* Small base size (<100) in current wave, interpret with caution.



To learn more about ways our investing philosophy is helping 
Albertans, please contact: Chris Turchansky, President of ATB 
Wealth at christurchansky@atb.com


