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Why do we measure

happiness?

4%

an employee has to the

“the emotional commitment
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2%

organization and its goals. Great Place to Work®

Aon Hewitt

50 MOST ENGAGED
WORKPLACES

Achievers

MediaCorp

MediaCorp

“Engaged employees actually care about their
work and their company. They don’t work just
for a paycheck, or just for the next promotion,
but work on behalf of the organization’s goals.”

* Kruse, Kevin. Forbes, June 22, 2012, at http://www.forbes.com/sites/kevinkruse/2012/06/22/employee-engagement-what-and-whyy.



35,867

In the past year, ATB accepted a number of
new missions for the greater good of our
customers, including:

an online tool that helps customers securely
view their accounts from multiple institutions

and analyze their spending patterns

a convenient, cost-effective, and secure way
to manage certain corporate and commercial
payments

to give Investor Services clients easy access to
electronic statements, reduce paper, and save
time for team members and clients

which has helped 24 client companies offer
competitive banking packages to employees

I*

Registered Investor Services in the United States,
and created other U.S. products, including the

a Lipper Fund award for 2014 Best Mixed Asset
Fund Group for our Compass Portfolio Series
(Reuters)

ATBthrough the Agriculture Centre
of Expertise

a start-up package to make it easier for
Albertans to start their own business

HAPPY TEAM MEMBERS

HAPPY CUSTOMERS
HAPPY NUMBERS

EFFICIENCY RATIO

NET INCOME TOTAL ASSETS
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We did a lot of things right in 2014-15. I am proudest
of three things we did simultaneously: We put strong
leaders in place and our team members told us they
were more engaged in their work and more productive.
Secondly, with those engaged team members serving
them, our customers said they liked dealing with ATB
and would recommend us—and they did! Lastly, we
increased our profitability. All three of those factors—
engagement, loyalty, and profitability—are at the
highest levels ever attained by ATB. It’s easy to excel
at any one of these factors at the expense of the others.
But to get all three of them right—at the same time—

is exactly what we set out to achieve.

Still, we can do better.

By this time next year, ATB will be even more
intentional and consistent in inspiring our team
members and delivering top-notch customer service.
We believe we can transform banking by making it
work for people. When we do that, we will truly be

more than a bank to Alberta.

DAVE MOWAT

President and CEO, and Alberta Venture’s
2014 Businessperson of the Year
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FOREWORD

F rom our roots as a single branch in Rocky Mountain
House back in 1938, ATB Financial has grown into a

quintessential Alberta success story.

ATB s the largest Alberta-based deposit-taking financial
institution, with $43.1 billion in assets, $1.5 billion in
operating revenues, and $328.7 million in net income.

We are also a significant employer across Alberta, with
almost 5,300 team members in 244 communities providing

personal, business, agriculture, corporate, and investor

financial services to over 710,000 Albertans and Alberta-

based businesses.

‘We are a cornerstone in rural Alberta, as the only financial
institution in more than 120 rural communities. With 172
branches and 135 agencies throughout the province, plus
our own Customer Care Centre based in Calgary, we are
there when you need us. Our Internet, mobile, and telephone
banking applications allow customers to bank at their

convenience, no matter when or where.
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OPERATIONAL HIGHLIGHTS
2014-15

Happy Customers
Obtained an ATB-wide customer advocacy score! of 56,

our highest ever
Welcomed 35,867 new customers

Opened one new branch (Chestermere) and two new

agencies (Edmonton and Calgary)

Strengthened connections among all our areas of
expertise in order to connect customers with the right

team members and solutions

Launched TrackIt, an online tool that helps customers
securely view their accounts from multiple institutions

and analyze their spending patterns

Expanded the convenience and speed of our mobile
banking applications like Interac email money transfer
and made them available for Apple, Android, and

BlackBerry mobile devices

Launched Group Financial Services, which has helped
24 client companies offer competitive banking packages

to employees

Introduced the U.S. property loan and other U.S. products

Received a Lipper Fund award for 2014 Best Mixed Asset
Fund Group for Investor Services’ Compass Portfolio

Series? (Reuters)

Extended ATB’s knowledge leadership in supporting
small and medium-sized businesses through the

Business Centre of Expertise

Differentiated ATB through the Agriculture Centre
of Expertise, making ATB the place to go for farmers

and ranchers

Introduced a start-up package to make it easier for

Albertans to start their own business

Launched One-Off Payments, a convenient, cost-

effective, secure way to manage certain payments

Hosted the third-annual investor conference with

AltaCorp Capital, and achieved record attendance

Launched phase one of our new Investor Services
client portal to give clients easy access to electronic
statements, reduce paper, and save time for team

members and clients

Registered nationally in the United States to seamlessly

serve Canadian clients who live in the U.S. part time

Improved the Online Advice tool and reconnected goal-

planning advisors with partners throughout ATB

1 Customer advocacy index (CAI) is ATB’s standard metric, based on surveys conducted by TNS Canadian Facts and NRG Research Group on ATB’s behalf, for measuring a
customer’s willingness to continue to bank with ATB and to recommend ATB to others, allowing us to benchmark ourselves against other financial institutions in Alberta.
Possible scores range from -20 to 90.

2www.compassportfolios.com/NewsRoom/Pages/Compass-Portfolios-Rated-in-the-Top-10-Percent-of-Peers,-Awarded-Lipper-and-FundGrade-A+-.aspx
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REVENUE EARNED BY AREA OF EXPERTISE

® 35% Retail Financial Services

® 11% Corporate revenues?®

Happy Team Members

Gained 244 new team members
Earned 84% team member engagement, our highest ever
Introduced a new flexible pension plan and payroll system

Ranked 13th of 50 for Best Workplaces in Canada
(Great Place to Work®)

Received awards for:
+ 50 most engaged workplaces in North America

(Achievers)
+ Best employers in Canada (Aon Hewitt)
« Alberta’s top employers (MediaCorp)

» Top employers for young people
(MediaCorp)

» Best workplaces for millennials

(Alberta Venture)

® 23% Corporate Financial Services

227% Business and Agriculture

9% Investor Services

Won governance awards from the Canadian

Society of Corporate Secretaries for:
» Best approach to board and committee support

 Best sustainability, ethics, and environmental

governance programs

Shortlisted for best board practices in strategic

planning, oversight, and value creation

Happy Numbers

$328.7 million net income, our highest ever

$43.1 billion in total assets, up $5.4 billion from
$37.7 billion

66.0% efficiency ratio,* demonstrating increased

productivity

6.6% operating leverage,® a marked improvement over

the 0.6% attained last year

3 Corporate revenues include those from investment, risk management, asset/liability management, and treasury operations.
4 Efficiency ratio is calculated by dividing non-interest expenses for the year by total operating revenue for the year. It measures how much it costs us to generate $1 of revenue.

So for every $1 of revenue we earned in 2014-15, it cost us 66 cents to earn it.

5 Operatingleverage refers to how our revenue grows in comparison to our expenses. A positive leverage means our revenues grew faster than our expenses.
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MORE HIGHLIGHTS

by area of expertise

Retail Financial Services

Achieved a team member engagement score® of 86%
Reached a customer advocacy score of 49, our highest ever

Acquired 35,613 new customers, increasing our

customer base by 5.9%

Achieved operating revenue of $507.5 million, an

increase of 10.0% over last year

Corporate Financial Services

Achieved a team member engagement score of 72%

Reached a customer advocacy score of 69,” which ranks us
at number one in terms of customer advocacy in Alberta’s

commercial and corporate market versus our competition

For the first time, saw the CFS Syndication Group
become the second-ranked syndication team for

number of energy deals led

Launched the Equipment Finance and Project

Finance teams

Business and Agriculture

Achieved a team member engagement score of 87%
Reached a customer advocacy score of 57, our highest ever

Realigned leadership to flatten the organization
and create more focus in growing the small

business market

Launched the ATB Business Banking Centre
Investor Services

Achieved a team member engagement score of 90%
Reached a customer advocacy score of 61, our highest ever

Grew assets under management by $2.7 billion to

reach $13.7 billion

Received multiple awards for our top-performing

Compass Portfolio Series funds®

Achieved 85% participation in our advisors’ mastery
development program, with 97% of them meeting or

exceeding our expectations

6 Team member engagement scores are measured by Aon Hewitt.
7Based on a survey conducted by NRG Research Group among commercial and corporate banking customers and prospects in Alberta in February-March 2015.
8 www.compassportfolios.com/NewsRoom/Pages/Compass-Portfolios-Rated-in-the-Top-10-Percent-of-Peers,-Awarded-Lipper-and-FundGrade-A+-.aspx
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FINANCIAL HIGHLIGHTS
2014-15

For the year ended March 31 2015 2014 restated®
Operating results (S in thousands)

Net interest income S 1,030,432 $ 966,012
Other income 438,356 384,447
Operating revenue 1,468,788 1,350,459
Provision for credit losses 72,584 42,395
Non-interest expenses 969,346 949,091
Net income before payment in lieu of tax 426,858 358,973
Payment in lieu of tax 98,177 82,564
Net income S 328,681 $ 276,409
Financial position (S in thousands)

Net loans $ 37,684,892 S 33,885,144
Total assets $ 43,074,923 $ 37,704,475
Total risk-weighted assets $ 31,349,283 $ 27,367,116
Total deposits $ 30,589,355 $ 27,316,438
Equity $ 3,008,187 $ 2,583,934
Key performance measures (%)

Return on average assets 0.82 0.78
Operating revenue growth 8.8 9.8
Other income to operating revenue 29.8 285
Operating expense growth 2.1 9.2
Operating leverage!'? 6.6 0.6
Efficiency ratio 66.0 70.3
Net interest spread 2.68 2.85
Credit losses to average loans 0.20 0.13
Performing loan growth 1.1 144
Total asset growth 14.2 13.9
Total deposit growth 12.0 15.1
Return on average risk-weighted assets 1.1 1.1
Growth in assets under management 24.1 28.1
Tier 1 capital ratio™" 9.3 9.5
Total capital ratio” 10.9 11.5
Other information

Investor Services' assets under management

($ in thousands) $ 13,690,837 $ 11,029,074
Branches 172 171
Agencies 135 133
ABMs 279 274
New customers 35,867 21,465
Team members!'? 5,299 5,055

9 Comparative amounts have been restated for derivative assets previously offset. See note 28 to the financial statements for more details.
1°This is anew key performance measure for the fiscal year.

11 Calculated in accordance with the Alberta Superintendent of Financial Institutions Capital Requirements guideline.

2Number of team members includes casual and commissioned.
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MESSAGE FROM
OUR BOARD CHAIR

TB Financial has set out on a journey to transform
A banking. As we turn our attention to creating
happiness, we will identify and eliminate issues that
frustrate customers. We will empower our team members
to take the initiative to make customers happy. We will use
technology to make banking easier, and we will streamline
processes. Our goal is to have happy team members, happy

customers, and a happy shareholder.

The current economic downturn creates challenges, but it
also creates opportunities. For more than 77 years, ATB
has been there to support Albertans in tough economic
times and in good times. As an Alberta institution,

we know Alberta and we have close relationships with
Albertans; our decision makers are here. ATB is well
positioned to help the people of Alberta emerge from the

current challenges even stronger than before.

ATB welcomed six new members to the board in 2014.

Our new members have brought fresh ideas, new opinions,
and different perspectives that increase our value to the
organization. Our board now has seven men and five women,
and our committee chairs are Joan Hertz, Colette Miller,

Jim Drinkwater, and Barry James.

This year, ATB won governance awards from the Canadian

Society of Corporate Secretaries for best approach to board

11

and committee support and for best sustainability, ethics,
and environmental governance programs. We were also
shortlisted for best practices in strategic planning,

oversight, and value creation by the board.

Although we are proud to have received this recognition,
we continue to focus on improving. We will continue to set
the standard for the tone at the top, support innovation,
and ensure that accountability is as important at the board

level as it is for management.

I would like to thank our retiring board members for their
contributions: Doug Baker, Robert Carwell, Lloyd Craig,
Art Froelich, Bern Kotelko, and Mike Percy. I am confident
our new members will continue to build on the solid

foundation they have left behind.

On behalf of all members of the board, I would like to
thank our team members, customers, and shareholder

for their continued support.

Brian Hesje,FCA,MBA,ICD.D
Chair of the Board
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MESSAGE FROM OUR
PRESIDENT AND CEO

F or the second year in arow, ATB Financial has

growing both customer loyalty and team member

finished strong. We increased profitability while

engagement. It can be easy to improve profitability at the
expense of your customers or your team, but that’s not a
long-term strategy for success. When you're able to improve
loyalty and engagement and have them, in turn, produce the
profitability, you're optimizing the operation. I think ATB’s

success in this regard is something we can all be proud of.

We’re making ATB the place to work and are strategically
targeting our leaders’ involvement. We've also expanded
customers’ connections to experts to assist our customers
with banking solutions. Perhaps most exciting is that we
clarified our purpose and have a plan to respond to
challenges facing the banking industry. We boldly believe

we can transform banking to truly make it work for people.

Our Strategy

Our objectives for 2014-15 included connecting our
customers with experts across ATB with the goal of
creating more value for them as well as for ATB. We set out
on our path to become aleader in channels and payments to
give customers speed, simplicity, and convenience. Finally,
we wanted to start on a three-year journey to understand

what we need to do to get more customers to bank with ATB.

13

The world of banking is rapidly changing, and more and
more “non-banks” will routinely provide products and
services that previously were the exclusive domain of
banks. These developments, combined with continuing
low interest rates and increasing regulatory requirements,
mean that all financial institutions, including ATB, will be
challenged to find ways to retain traditional margins and

deepen customer relationships.

Atlast year’s annual public meeting, Cody Strass, one of
our valued team members, asked, “What does ATB do to
make customers happy?” With that simple question, he cut
to the heart of the matter for us. If we set out to use our
expertise to find ways to make banking work for people,

we can transform banking. And if we can help customers
gain a bit more happiness through their banking, we can be

very successful.

So we launched our new three-year strategic plan. It is
centred on a story that reflects our purpose as an
organization and the promise of our brand. That brand is
clearly translated into actions by a set of principles called
“ATBs” that will truly differentiate ATB in the marketplace.
As part of our strategy, we are being very intentional about
our expectations for the kind of experience our customers

receive, and we're holding all team members accountable
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for delivering it, every time. We’re also working on what
we're calling our “stadium”—all the things that must be
done behind the scenes to make sure our team members
have the best tools, processes, environments, and products
to allow them to do their best work and deliver exceptional

experiences and results for our customers.

A Look Ahead

The price of oil and the uncertainty around the economy is a
challenge for many Albertans, including ATB. But we've
been in this situation before and know that things will turn
around again. In the meantime, we are doing business as
usual with an abundance of caution. We have a healthy
balance sheet, strong fundamentals, and people on our team
who’ve been through this in the past, who can advise our

leadership team and our customers.

By this time next year, we want to be living the principles
we’ve set out that will make us more intentional and
consistent in serving customers better. We will become
better at asking what you want and need from us, and better
at listening and finding innovative ways to deliver—ways
that differ from what you'd normally get from a bank. We’ll
also continue to deepen our relationship with customers
and introduce them to other team members who can help.
And we’ll invest in tools to make it easier for customers to

move and manage money.

It’s time for a big leap forward. We’ve done the groundwork
and laid out a sound path toward transforming banking.
We’ll build on where we already excel while looking for
opportunities to develop new strengths, with all our
decisions and actions driven by the pursuit of our
customers’ success. And with the success of customers will
come the growing success of Alberta. The transformation
of banking that ATB will undertake will be an important

accelerant to strengthening Alberta’s future.

Thank you, team members, for what you do every day for
our customers and for making ATB a place where we can
all do our best work. And customers, without you we simply
would not exist. We may face stormy weather ahead, but
today we’re stronger than ever to withstand whatever
thunder and lightning Alberta’s economy throws at us,

and to help you do the same.

Thank you for your trust in us.

Dave Mowat
President and CEO
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We will become better at asking what customers want
and need from us, and better at listening and finding
imnovative ways to deliver—ways that differ from what

people would normally get from a bank.

DAVE MOWAT
President and CEO
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Over the last decade, ATB has continued to focus on
customers and, by doing so, has matured and created
four very successful areas of expertise. We’re now
realizing on the outcomes of the past decade. Today we
have record levels of engagement, customer advocacy,
and profit. Our largest opportunities are still ahead of
us, and we must continue to find ways to differentiate
ourselves from our competitors, make banking work for
people and do things other banks wouldn’t do. We’ll
create WOW customer experiences by leveraging our
past investments and by enhancing the processes,
tools, and products our team members work
with to ensure they are world-class and enablers

of customer service.

CURTIS STANGE
Chief Strategy and Operations Officer
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We’ll be more
intentional and

consistent in
making banking
work for people.

We’ll continue to be steadfast and
responsible in our pursuit of Albertans’ greater good. We’ll continue to enable our team’s visionaries. We’ll do what’s right. We’ll be socially
responsible. We’ll be here when you need us, like always. And we’ll be well on our way to transforming banking.

17



o —

No business can succeed without good partners, and I
don’t think you can have a true partnership without a
common belief system. For ATB and the Rebels, we are

nothing without our community. We don’t have any

fans; they don’t have any customers. We are extremely

fortunate to have a partner like ATB, who is willing to

care as much about Central Alberta as we do.

MERRICK SUTTER
Senior Vice-President, Red Deer Rebels
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MERRICK’S STORY

s amember of the second generation of Alberta’s
most famous hockey family, Merrick Sutter has had
alifelong passion for Canada’s sport. “When you love what
you do, it makes getting up every day a lot easier,” he says.

“It’s been a passion since we owned the team.”

Asayoungteen, Merrick knew he wasn’t destined for a
career on the ice, but he definitely wanted to be in the family
business of hockey. Joining the Red Deer Rebels organization
and helping to create a strong team for Central Alberta has
allowed him to do that.

Part of Merrick’s job as senior vice-president of the Rebels
organization is ensuring that the hockey club aligns itself
with brands and businesses that share similar values. The
15-year partnership between ATB and the Rebels has been
successful because both businesses value investing in the

community and giving customers a first-class experience.

“We feel comfortable knowing that the way ATB operates
its business is very similar to the way that we operate

ours,” says Merrick. “I think it helps both brands.”

Lee Deary, branch manager, North Gaetz Crossing in Red
Deer, says the close working relationship between the
Rebels and ATB is unique. The organizations partner for
many events, including an annual Lids for Kids event that

raises money for Ronald McDonald House.

“The cool thing is that if we have an idea, I pick up the
phone and talk with them and they are so enthusiastic,”
says Lee. “Our Generation account for kids is even called
the Junior Rebels account, and it comes with a Rebels
bank card that gives them discounts at the Rebels store as
well as two free tickets to a game. No other institution has

arelationship like we do.”

’I‘ TR TN
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Describing himself as a stubborn optimist, Merrick is excited

about the future of the province and of Central Alberta. He’s
particularly looking forward to hosting the 2016 Mastercard
Memorial Cup, an event that fans have wanted to see in the

city for years.

“There’s an enormous economic impact with visitors, but
there’s also the emotional impact of the hometown team
going for a national championship in front of their hometown

fans, and I don’t think you can put a value on that,” he says.

22

“My hope is that, by this time next year, we’ll be well on our
way to a Western Hockey League championship, and very
much in the process of creating the greatest sporting event

Central Alberta has ever seen.”



My hope is that, by this time next year, we’ll be well on

our way to a Western Hockey League championship.

MERRICK SUTTER
Senior Vice-President, Red Deer Rebels




Now that I know my business will be in its new
location for along time, I'm able to get more involved
in my community and network with people and let
them know about it. That’s a huge thing with my ATB

branch too, because they know what’s going on in the

neighbourhood. I'm not just another person coming in.

They know who I am and they know my spa.

BARBARA ZASEYBIDA

Makeup Artist and
Owner, Bella Barbarella Medical Esthetiques
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BARBARA’S STORY

sking ourselves where we want to be by this time
A next year, or any time down the road, allows us to
work toward a higher-quality experience of life. Calgarian
and ATB customer Barbara Zaseybida has set her goal for
ayear from now, and it’s one that countless Albertans can

relate to—more balance.

Barb and her husband have six kids between them, and
Barb juggles parenting with a career as a makeup artist in
the film industry as well as running her newest business,
Bella Barbarella Medical Esthetiques. This year, she made
amajor move toward achieving her goal, relocating Bella
Barbarella from a space in a gym to a beautiful spa area in

her new home.

“I can walk downstairs in the morning, get the kids to
school, and come home and just start work right away.
Having the spa at home also allows me the time to actually

develop my business,” says Barb.

ATB has been part of Barb’s life for almost 20 years. The
relationship began when Barb’s dad, a long-time customer,
co-signed aloan for Barb to get started in the film industry.
“Ireally enjoyed the smaller bank feeling, and I like that
ATB really does help alot of local and provincial

businesses. That’s an important thing,” she says.

With a grand opening in her new location coming up,
Barb and branch manager Christina Warr are putting

their heads together to see how ATB can help.

“She’s invited us to the grand opening, so we're absolutely
going to go welcome her into the community,” says
Christina. “I strongly believe in partnering with small
business in the community, so we are looking at possibly
doing some joint ventures, perhaps client appreciations or

some advertising in the branch.”
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Describing herself as a born caregiver, Barb believes that
professional businesses that provide people with a caring,
personal experience can have a huge impact on the
well-being of individuals and communities. She likes that
ATB s also committed to her community on many levels,
from creating an area in the branch for local businesses to
advertise to supporting a project near to her heart, the
Altadore School and Community Edible Garden, also
called The Owls’ Nest Too.

28

The project will provide elementary school children, local

seniors, and other community members with plots to grow
organic crops of their choice. The local ATB branch donated
$5,000 to the fundraising campaign, and Christina and her

team will be volunteering.

“It’s areally cool project,” says Barb. “I think it’s amazing
that the branch is stepping forward and supporting it

because it will affect everybody.”



Ilike that ATB really does help a lot of local and

provincial businesses. That’s an important thing.

BARBARA ZASEYBIDA

Makeup Artist and
Owner, Bella Barbarella Medical Esthetiques







Twant to treat people the way I want to be treated.

That’s why I'm happy with the service I get at ATB. F -
The manager has time to talk to everybody, and that’s

how it should be. Every customer is important. =1

KEN SHARPE A
President, Marken Machining, Ltd.
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KEN’S STORY

B rooks resident and ATB customer Ken Sharpe has
been going after what he wants since he was a boy,
when he fled foster care in Ontario to come out West to live

with his aunt and uncle.

“You have to work for what you want. Others are there to
help me along, like ATB if I need extra financing,” says
Ken. “But I'm the one who has to put in the work and take

the risk. You have to take chances.”

Ken initially worked on the rigs, then took the machinist
apprenticeship program after a shoulder injury. He found
he had a passion for making and fixing things. In 2003, he
made the bold move to start his own company. Marken
Machining Ltd. serves the oilfield, agriculture, and
industrial sectors, doing everything from custom
manufacturing and productions to fabricating corral
panels. When it started, Ken was the sole employee. Today,

the company has five highly trained journeyman machinists

and is known for doing quality work.

“My motto is that I may not be the biggest, but I'm probably
one of the best machine shops in Brooks. And if you're not
happy, come tell me, because we’ll make you happy,” says Ken,
who can tell if someone is going to be a good machinist after

just one month.

Happiness forms the basis of Ken’s relationship with ATB
Financial. “It’s kind of like a friendship,” he explains.
“There’s a small-town atmosphere, from the manager all

the way down, and they make you feel like somebody.”

Branch manager Pat Guist and her team see how much pride
Ken takes in his work, and they’re eager to help him achieve
his goals—when he’s ready. By this time next year, Ken will
be that much closer to retirement, and he appreciates that
when he does decide to leave his business, he’ll have advice

from advisors who know him and his situation.

He’s also considering buying more land and is pleased to

know that financing is available, but he’s waiting to see
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what happens with the economy. One venture he is

definitely moving ahead with is expanding his cow herd,
with plans to double it to 200. “We’ll be here to help him

build his herd to get it where he wants,” says Pat.

Pat enjoys visiting with Ken when he pops into the branch
or invites her and other ATB team members for lunch. “You
have to love the man because he is so positive,” she says.
“He just goes with the flow and is always looking at the

bright side of life.”

34

‘When he isn’t working or tending his herd, Ken enjoys
spending time with his wife, Arlane, and their two
daughters and three grandchildren. He also recently
bought a boat for fishing, where he can relax and dream

of the next thing he wants to go after.



There’s a small-town atmosphere, from the manager

all the way down, and they make you feel like somebody.

KEN SHARPE
resident, Marken Machining, Ltd.
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KAREN’S STORY

oll the calendar forward and Calgarian and ATB
R customer Karen Hartley can’t tell you exactly what
she’ll be doing, but she’s looking forward to whatever awaits.
One of'the 14,000 Albertans who lost their jobs in February
2015 after oil prices collapsed, Karen is tapping back into
her entrepreneurial spirit to find new opportunities

to embrace.

“I will be in a new home this time next year, and I think my
home-based waxing business will have grown. I'm also

taking time to do research in terms of the market and gaps
and openings. Either somebody is going to hire me or I will

create another business,” she says.

As an entrepreneur, Karen has already successfully run
three businesses, one of which she started during the last
downturn and worked in for 18 months before going back

to the corporate world. While she hasn’t ruled out a new

corporate position, she’s drawn to working for herself

because it gives her control over where she wants the

business to go.

“I’'m 50 percent risk taker,” she laughs. “A lot of people are a
bit intimidated by entrepreneurialism, but it’s easier than
you think. It’s putting one foot in front of the other, taking
those little steps, and being responsible with those steps.
And then you wake up 10 years later and say, “Wow, I'm
still self-employed!”

Juliette Klemencic manages ATB’s Fifth Avenue branch,

where Karen is a frequent visitor.

“She’s just one of those people you meet and you’re like best
friends right away,” says Juliette. “There’s a deep personal
relationship between Karen and the team here, and the nice
thing is that if she decided she wanted to grow her current
business or start something new, we can connect with other

advisors, see how we can support her, and help build a plan.”
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Travel is one of Karen’s passions. She’s been to many places
in the world, including on safari in Africa, where she got to
see gorillas in the wild. She enjoys sharing her adventures
during her visits to the branch—and the bonus is that she

finds ATB is actually listening.

“Because they know me, they minimize my stress,” says
Karen. “They’ll say, ‘You seem to travel in the States alot.
Do you want to open up a U.S. bank account and get a U.S.

credit card so you aren’t constantly changing money back

38

and forth?’ Or they’ll present me with options about things
instead of me relying on my limited knowledge. They’re
helping me in terms of what is specific to my life through

their observations and my questions.”
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Ilove the Fifth Avenue branch. I go in, they greet me by

name, we have a laugh, and I get the transactions and

the services I need. For me, that’s ideal. I'm not looking

forrock star treatment. I'm just looking for that
personal one-on-one—you know about my life and I

know about yours. And there’s that sense of caring.

KAREN HARTLEY

Entrepreneur
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We’ll continue
to be steadfast
and responsible
in our pursuit
of Albertans’
greater good.
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CORPORATE GOVERNANCE

orporate governance begins with the board of
C directors and its committees and extends throughout
the entire organization to every team member. ATB is
committed to transparency and accountability and has
voluntarily adopted governance practices relevant to the
corporation, including disclosure aligned with National

Instrument 58-101 Disclosure of Corporate Governance

Practices and National Instrument 52-110 Audit Committees.

ATB supports delivery of useful information through
broad channels of communication and use of appropriate
financial and operational performance measures. ATB is
also committed to accurate, timely, and periodic financial
reporting. Remuneration of ATB’s directors and key

executive is disclosed on page 188.

Board of Directors

ATB operates under the direction of a board of directors
appointed by the Lieutenant Governor in Council. By
setting the tone at the top, the board promotes strong
governance that is entrenched in ATB’s culture. The board
has overall stewardship of ATB, oversees ATB’s strategic
direction, and monitors ATB’s performance in executing

its strategy and meeting its objectives.

The board oversees implementation of an effective risk

management culture and actively monitors ATB’s risk profile
relative to its risk appetite. It proactively adopts governance
practices and business policies broadly comparable to those

of other Canadian financial institutions.

The board derives its strength from its members, who are
independent and who have a diverse range of expertise and

experience. ATB’s board members are listed on pages 44-47.

Nomination and Selection of
New Board Candidates

The board chair is responsible for working with an
independent consultant who assists the Governance and
Conduct Review Committee of the board in nominating
candidates for the board based on an inventory of the
board’s overall skill-set requirements and competencies.
The recommendation is based on careful examination of
the board’s size, composition, and director tenure, and
balances factors such as geography, profession, and
industry representation. Diversity is another important
factor, and the board has adopted a diversity policy.
Currently, five of the twelve directors are women, and

the board consists of members of various demographics.

W

For more information on ATB’s governance, visit atb.com/about/pages/atb-governance.aspx
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The Governance and Conduct Review Committee ensures
that the board selection process complies with the Alberta
Public Agencies Governance Act and the Mandate and
Roles Document. Recruitment of board members is
publicly advertised and takes into consideration general
qualifications, legal requirements, business experience,
independence, and future needs of the board. Appointment
is for a fixed term of up to three years, with the potential for

reappointment to a maximum of 10 years.

Orientation and
Professional Development

To enhance board effectiveness and ensure new directors
can make valuable contributions as soon as possible, ATB
provides them with a comprehensive orientation to our
business and affairs, which includes an overview of the
roles and responsibilities of the board and its committees
and the contributions expected from each board member.
To assist board members in understanding their
responsibilities as well as ATB’s business, all board
members are also encouraged to participate in ongoing
professional development activities, including attendance

at internal and external seminars.

Board Evaluations
Annually, the board evaluates the effectiveness of the

board and its chair, its committees and their chairs,
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individual directors, and the CEO. Board members
complete questionnaires that include an evaluation of the
effectiveness of the board’s activities, an assessment of
committee performance, and a peer assessment of
individual director performance. Further, the Audit
Committee completes an annual assessment of the

financial literacy of its members.

The Governance and Conduct Review Committee oversees
the evaluation process and reviews the questionnaires,
which assist in its development of a board composition
skills-matrix as well as succession planning. The board
chair meets privately with each director and provides
feedback, with the ultimate goal of performance

improvement.

Committees

The board has established four committees to assist it in
discharging its oversight responsibilities. Each committee,
through its chair, reports to the board following each meeting.
The responsibilities of each committee are set out in their
respective terms of reference, which are reviewed by the
Governance and Conduct Review Committee annually to

ensure responsibilities are properly allocated.

From time to time, various special purpose committees of
the board may be formed. All of the committees have the

ability to engage outside advisors at the expense of ATB.
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BOARD COMMITTEES

oversees the integrity of ATB’s financial reporting and
internal control systems, as well as its internal audit and
finance functions. It serves as a main forum for
communication between the board and its internal and

external auditors.

oversees ATB’s human resources policies and procedures
and compensation programs, as well as executive
succession, development, performance and compensation,

and pension plan governance.
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assists with the developing of corporate governance
policies and procedures, including those respecting the
conduct and ethics of team members; oversees board and
committee evaluation processes; and recommends

candidates for appointment to the board.

assists the board with establishing ATB’s risk appetite,
oversees management of key business risks, reviews key
risk management policies, and oversees ATB’s compliance

with regulatory requirements.



CHAPTER THREE

DIRECTORS

As at March 31, 2015, the board consists of 12 directors, all independent.
For detailed director biographies, visit atb.com/directors

Brian Hesje
Chair

ATBdirector since 2011

PRINCIPAL OCCUPATION

Former chair and CEO, Fountain Tire Ltd.

EDUCATION

B.Ed., MBA, University of Alberta; FCA,
Canadian Institute of Chartered Accountants;
fellow of the Chartered Accountants of Alberta;

ICD.D, Institute of Corporate Directors

CURRENT/FORMER BOARDS
AND AFFILIATIONS

Director on boards of FYidoctors, Norseman
Group, Treadmark Properties, Hesje Farms Ltd.,

Rick Hansen Foundation, and Almita Piling Inc.

Garnet Altwasser
Audit Committee,

Risk Committee

ATBdirector since 2007

PRINCIPAL OCCUPATION
Cattle producer; former president and CEO,

Lakeside Farm Industries

EDUCATION

B.Sc.inagriculture, University of Saskatchewan

CURRENT/FORMER BOARDS
AND AFFILIATIONS

Director on boards of Canadian Feed
Manufacturers’ Association — Alberta, Alberta
Cattle Feeders’ Association, and Circle 62
Charitable Foundation; chair, Canadian Meat
Council; chair, Veterinary Infectious Diseases

Organization
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James (Jim) E.C. Carter
Governance and Conduct Review Committee, Human

Resources Committee, Vice-Chair of the Board

ATBdirector since 2010

PRINCIPAL OCCUPATION
Former president and COO, Syncrude Canada Ltd.

EDUCATION
P.Eng.; fellow of the Canadian Academy

of Engineering

CURRENT/FORMER BOARDS
AND AFFILIATIONS

Officer, Order of Canada; director on boards of
Alberta Economic Development Authority,
Finning International Inc., Irving Oil Limited,
Clark Builders Ltd., Brand Energy and Industrial
Services, and the Climate Change and Emissions
Management Corp.; advisory member, SureHire
Inc. and CAREERS: The Next Generation;
board chair, Mining Industry Advisory
Committee to the U of A School of Mining and
Petroleum Engineering; former board chair,
Edmonton Symphony Orchestra and the Francis
Winspear Centre for Music; former director,

EPCOR Utilities Inc.



James (Jim) M. Drinkwater
Human Resources Committee,
Chair of Risk Committee

ATBdirector since 2010

PRINCIPAL OCCUPATION

Corporate director

EDUCATION
B.Sc. in mathematics, University of Alberta;
MA in economics, Carlton University; ICD.D,

Institute of Corporate Directors

CURRENT/FORMER BOARDS
AND AFFILIATIONS

Vice-chair, University of Alberta Board
Investment Committee; former member,
Province of Alberta’s Advisory Committee
on Alternative Capital Financing; former
director, Financial Executives International;
former chair, Alberta Municipal Financing
Corporation; former member, Investment
Committee, Alberta Teachers’ Retirement
Fund; former chair, large private-sector

trusteed pension plan
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Wendy Henkelman
Audit Committee,

Human Resources Committee

ATBdirector since 2014

PRINCIPAL OCCUPATION
Former vice-president Treasury and

Compliance, PennWest Exploration

EDUCATION

B.Comm., University of Alberta; CA, Canadian
Institute of Chartered Accountants; Executive
Leadership Program, Wharton School of

Business, University of Pennsylvania

CURRENT/FORMER BOARDS
AND AFFILIATIONS

Director of Cochrane and Area Humane Society;

former chair of major pension trusts of public

corporations; past president, Canadian Petroleum

Tax Society; former member, Tax Executives

Institute and the Canadian Tax Foundation
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Joan Hertz
Risk Committee, Chair of Governance

and Conduct Review Committee

ATB director since 2008

PRINCIPAL OCCUPATION

Lawyer and strategic consultant

EDUCATION
B.Sc.in foreign service, Georgetown University;
LLB, University of Alberta; ICD.D, Institute of

Corporate Directors

CURRENT/FORMER BOARDS
AND AFFILIATIONS

Instructor, Institute of Corporate Directors
and University of Alberta School of Business
Executive Education; public member, Institute
of Chartered Accountants of Alberta and CPA
Alberta Joint Venture; director on boards of
Judicial Council, Teacher Development and
Practice Advisory Committee, and Alberta’s
Promise; former director, Edmonton Police
Foundation, Kids Kottage Foundation, and

Edmonton Catholic Cemeteries



Barry James
Risk Committee,
Chair of Audit Committee

ATB director since 2014

PRINCIPAL OCCUPATION
Former partner, PwC; chief corporate
development officer, Lloyd Sadd

Insurance Brokers

EDUCATION

B.Comm., University of Alberta; FCA, Canadian
Institute of Chartered Accountants; fellow of
the Institute of Chartered Accountants of
Alberta; ICD.D, Institute of Corporate Directors

CURRENT/FORMER BOARDS
AND AFFILIATIONS

Director on boards of University of Alberta,
University of Alberta Hospital Foundation,
Corus Entertainment, and AutoCanada Inc,;
advisory member, Surehire Inc.; member, audit

committee of the Province of Alberta
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Colette Miller

Audit Committee,

Chair of Human Resources Committee

ATB director since 2009

PRINCIPAL OCCUPATION
Partner, Wilde & Company Chartered

Accountants

EDUCATION

B.Comm., University of Alberta; FCA, Canadian
Institute of Chartered Accountants; fellow of
the Chartered Accountants of Alberta; ICD.D,

Institute of Corporate Directors

CURRENT/FORMER BOARDS
AND AFFILIATIONS

Chair, audit committee, AVAC Ltd.; chair,

audit committee, and member of the board of
governors, Athabasca University; director on
the boards of Vegreville Rotary, Big Brothers
Big Sisters, and Wendy Brook Music Festival
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Robert Pearce
Governance and Conduct Review Committee,
Audit Committee

ATB director since 2014

PRINCIPAL OCCUPATION
Semi-retired energy finance consultant; former
chief financial officer, Sunshine Oilsands Ltd.;
co-founder and former chief executive officer,

North West Upgrading Inc.

EDUCATION
B.Sc., University of British Columbia; MBA,
University of Calgary; ICD.D, Institute of

Corporate Directors

CURRENT/FORMER BOARDS
AND AFFILIATIONS

Co-chair and director, Prospect Human Services;
chapter executive, Institute of Corporate
Directors Calgary; former director, North West
Upgrading Inc. and Aliron Exploration
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Diane Pettie
Governance and Conduct Review Committee,

Human Resources Committee

ATB director since 2014

PRINCIPAL OCCUPATION
Former vice-president, general counsel, and

corporate secretary, Canexus Corporation

EDUCATION
Juris doctorate, University of Alberta; ICD.D,

Institute of Corporate Directors

CURRENT/FORMER BOARDS
AND AFFILIATIONS

Director on the boards of Canexus subsidiaries
and Association of Women Lawyers; public
member, Chartered Professional Accountants of
Alberta Joint Venture / Society of Management
Accountants of Alberta (CMA Alberta)

Clayton Sissons
Governance and Conduct Review Committee,
Audit Committee

ATBdirector since 2014

PRINCIPAL OCCUPATION
President, I-XL Ltd.

EDUCATION
BA, LLB, University of Alberta

CURRENT/FORMER BOARDS
AND AFFILIATIONS

Director on the boards of The Brenda
Strafford Foundation, I-XL Ltd., and
Clayburn Industrial Group Ltd.
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Shannon Susko
Human Resources Committee,

Risk Committee

ATB director since 2014

PRINCIPAL OCCUPATION
Semi-retired; CEO coach; former president,
DST Subserveo; former co-founder, president,

and chief executive officer, Subserveo Inc.

EDUCATION
B.Comm., B.Sc., Saint Mary’s University; MCS,
Technical University of Nova Scotia; ICD.D,

Institute of Corporate Directors

CURRENT/FORMER BOARDS
AND AFFILIATIONS

Director on the boards of Norsat International and
BCAA; president and director, Enryb Holdings Inc.,
Ceozen Consulting Inc., 3273327 Nova Scotia
Limited, and 3282885 Nova Scotia Limited
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We’ll continue
to enable

our team’s
visionaries.

We’ll do what’s right. We’ll be socially
responsible. We’ll be here when you need us, like always. And we’ll be well on our way to transforming banking.
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SENIOR EXECUTIVES
AND OFFICERS

Dave Mowat
President and Chief Executive Officer

Jim McKillop,ca,icp.p

Chief Financial Officer

Rob Bennett

Executive Vice-President,
Retail Financial Services

Peggy Garritty

Senior Vice-President,
Reputation and Brand

Wellington Holbrook

Executive Vice-President,
Business and Agriculture

Bob Mann
Chief Risk Officer

Lorne Rubis
Chief People Officer

Curtis Stange, mea
Chief Strategy and Operations Officer

Chris Turchansky

President,
Investor Services

Ian Wild, ico.p

Executive Vice-President,
Corporate Financial Services

Stuart McKellar,q.c.,icp.p

General Counsel, Vice-President Properties,
and Corporate Secretary

Omar Rehman,ca,cra

Vice-President, Internal Audit

Formore information on ATB’s senior executives, go to atb.com/executive
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We’ll do
what’s right.

We’ll be socially
responsible. We’ll be here when you need us, like always. And we’ll be well on our way to transforming banking.
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DISCLOSURE UNDER PIDA

TBis subject to the Public Interest Disclosure
A (Whistleblower Protection) Act (PIDA). To comply
with this legislation, the Ethics Committee has approved
the Public Interest Disclosure Framework to provide team
members with a method to report wrongdoings that fall

under PIDA.

Inrelation to ATB, wrongdoing means a contravention
of an act or aregulation of Alberta or Canada; an actor
omission that endangers the environment or the life,
health, or safety of individuals; gross mismanagement of
public funds or a public asset; or knowingly directing or
counselling a person to commit a wrongdoing, and

includes an allegation of wrongdoing.

All disclosures under PIDA receive careful and thorough
review to determine whether action is required, and must
be disclosed in ATB’s annual report in accordance with
PIDA. For disclosures during fiscal 2014-15, please see

the chart below.

IN FISCAL 2014-15, THE FOLLOWING OCCURRED:

Recognition and Management of Risk

Details on ATB’s risk management governance are set out

on pages 117-119 of the MD&A.

Recognition of Legitimate
Stakeholder Interests

ATB strives to meet the expectations and unique needs of
its stakeholders, including the Province, regulators, team

members, customers, vendors, and the community.

We meet our stakeholders’ need for transparency by
adopting appropriate disclosure practices. We also engage
and communicate with stakeholders through our annual
public meeting, annual report, corporate social
responsibility report, news releases, and website, as well

as through a number of other engagement channels.

Stakeholder engagement is measured and progress is
tracked annually in our corporate social responsibility

report, which is available at atb.com/CSR. W

Disclosures not
acted upon

Disclosures
acted upon

Disclosures
received

2 2

0
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We’ll be socially
responsible.

We’ll be here when you need us, like always. And we’ll be well on our way to transforming banking.
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CORPORATE SOCIAL RESPONSIBILITY

g TB has always been a strong member of Alberta

serve Albertans—our customers, team members, and the

communities. We were founded 77 years ago to

organizations we support—and we’ve stayed consistently
true to our roots. Spend five minutes in one of our branches
and you can immediately sense that our team members are
deeply passionate about where they work and live. It’s in

their DNA.

More and more we’ve been examining how ATB as an
organization can transcend individual acts like a donation,
avolunteer hour, or arecycling program, and initiate real,
long-lasting, meaningful change. Step one was to fully embed
our corporate social responsibility (CSR) strategy into ATB’s
overall strategic plan. Our CSR goals are integral to our

business goals, and vice versa.

Step two is where we get to think big. Here’s one example:
Financial support through donations, particularly during
uncertain economic times, are vitally important to Alberta’s
non-profit sector. But we believe in creating connections,
listening, and understanding what is important so we can
decide how best to contribute. We can partner with
non-profits and our other stakeholders to achieve even
more ambitious goals. That’s how problems are solved, not
just managed. That’s where simple community investment

is elevated into something greater.
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Each year, we release a report that shares ATB’s CSR

story. It is divided into four sections based on our CSR
pillars: economy, workplace, community, and environment.
Here are some of the exciting highlights that we can’t

wait to share.

Economy

ATB’s social investments are directed toward affordable
housing and homelessness, poverty, and financial literacy.
In the last year, we partnered with organizations like
Habitat for Humanity, the Calgary Drop-in Centre, the
Bissell Centre, Boyle Street Community Services,
Homeward Trust, and the RESOLVE program in Calgary,
among others. Investments in the multimillion-dollar
Social Incubator Fund, developed by the Calgary Homeless
Foundation in partnership with ATB, among others, will be
directed toward several important housing developments
in Calgary. We are also developing a new social enterprise
that will specifically address homelessness and poverty in

our province.

Financial literacy is a great way for ATB team members to
share their expertise (besides what they share every day
with our customers, of course). Fifty elementary schools
across the province partnered in our Junior ATB program,

operating their own scaled-down version of a bank within
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their schools. In Edmonton, over 200 women have
participated in Empower U, which works with agencies
serving at-risk women. Front-line ATB team members
underwent sensitivity and cultural training so the
participating women felt safe and welcome in our
branches. (Most had never banked before.) The program
includes both financial literacy sessions and a matched
savings component directed toward specific asset goals
designed to improve their quality of life. Many of our team
members also deliver financial literacy training

specifically geared toward new immigrants.

Workplace

Helping Hands is our volunteer recognition program. Team
members who volunteer at least 40 hours per year with
charity can apply for up to $500 in support. Helping Hands
also supports team members participating in charity races.
Last year, we contributed over $80,000 to the charities and

causes that our team members support.

Our main team member recognition programs are Everyday
Heroes and the President’s Club. Everyday Heroes is where
team members get to say “good job” to their co-workers,
giving out Everyday Heroes points that can be used at an
online store. Each quarterly winner from Everyday Heroes

is nominated for the President’s Club. Here we celebrate our
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team members who have gone above and beyond. They are
hosted at an exclusive reception, and each President’s Club

member receives three extra days of vacation.

Community

This is where we get to brag about some big numbers.
Bragging isn’t a bad thing when it’s for such good causes,
right? Last year, our team members and customers raised
an outstanding $920,000 in just four weeks during our
annual Teddy for a Toonie campaign for the Alberta and
Stollery children’s hospitals. We also raised $760,000
during our annual two-week fundraising campaign

benefiting 10 United Way agencies throughout Alberta.

ATB is committed to directing 1% of our net profits toward
charitable donations. Last year, we made over $3.7 million
in donations to 644 charities. Our donations are made both
on a provincial and alocal level to make sure all of Alberta’s
communities are well represented. This year, $100,000 of
our donations budget was distributed as part of our new
Time to Think grant. The grant program provides financial
support and specific expertise to build the capacity of
non-profits in areas such as fundraising, innovation,
strategic planning, and human resources. The goal of Time
to Think is to go beyond year-to-year donations and ensure

that Alberta’s non-profit sector is sustainable.
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ATBCares.com supports donations to over 84,000
registered charities in Canada. ATB pays for all fees so that
100% of all donations go to charity. As an extra bonus, we
also pitch in and match 15% of donations made to Alberta-
based, non-religious charities. Last year, over $1.5 million
was donated through ATB Cares, and we paid $90,000 in
fees to ensure generous Albertans got the most bang for

their buck.

ATB’s many sponsorships are an important way for us to
promote our brand, but they are also community focused
and support many of the reasons why Alberta is such a great
place to live. Last year, we contributed $6.6 million to arts
and culture, sports and recreation, and community and

social development sponsorships.

Environment

With 172 branches and large corporate offices in Edmonton
and Calgary, ATB actually has a significant footprint. Our
two corporate offices both adhere to strict environmental
guidelines, and we’re well into a retrofitting program to
make our older branches more efficient. We also purchase
renewable energy certificates that offset our impact and

support renewable energy projects.

Outside of our own walls, we want to ensure that Alberta’s

ecosystems and wildlife are protected. The innovative ATB
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Financial Legacy Fund supported Ducks Unlimited’s
revolving land purchase program, which will conserve

over 9,000 acres of wetlands over the next 10 years. We also
continue to support the Swift Fox conservation efforts of

the Calgary Zoo and its partners.

W

ATB’s 2015 CSR Report will be released in September. To keep up on
our CSR work, please check out atb.com/CSR and wearealberta.ca
throughout the year. Visit ATBCares.com to make a donation to your

favourite charity.



The real science and art here will be to build banking
around moving and managing people’s money so it
feels like it was made just for them, whether small

business or large corporate. It must feel like customers

have their own private banker, in every way.

LORNE RUBIS
Chief People Officer
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We’ll be here
when you need
us, like always.
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BRANCHES AND AGENCIES

We will always be the ATB that Albertans have known and relied on for 77 years. We were founded during hard times

to serve Albertans in ways only an Alberta-based bank can. And we’ll continue to be here to serve our customers

172 Branches

Airdrie (2)
Andrew
Athabasca
Banff
Barrhead
Beaverlodge
Black Diamond
Bonnyville
Bow Island
Boyle
Breton
Brooks
Bruderheim
Calgary (26)
Camrose
Canmore
Cardston
Caroline
Carstairs

135 Agencies

Acadia Valley
Alberta Beach
Alder Flats
Alix

Alliance
Altario

(formerly Compeer)

Amisk
Barons
Bashaw
Bassano
Bawlf
Beaumont
Benalto
Berwyn

Big Valley
Blackfalds
Blackie
Blairmore
Bon Accord
Bonanza
Bowden
Bragg Creek

Castor
Chestermere
Claresholm
Coaldale
Cochrane

Cold Lake
Consort
Coronation
Crossfield
Daysland
Didsbury
Drayton Valley
Drumbheller
Edmonton (23)
Edson

Elk Point
Fairview
Falher
Foremost

Bruce
Calgary
11th Avenue
Southland
Calmar
Carbon
Carmangay
Carseland
Cereal
Champion
Chauvin
Chipman
Cleardale
Clive
Coutts
Czar
Delburne
Delia
Devon
Dewberry
Donalda
Duchess
Eaglesham

throughout the current economic challenges.

Forestburg

Fort Macleod

Fort McMurray (2)
Fort Saskatchewan
Fort Vermilion
Grande Prairie (3)
Granum
Grimshaw

Hanna

High Level

High Prairie
Hinton

Hythe

Innisfail

Jasper

Killam

LaCrete

Lac LaBiche
Lacombe

Eckville
Edberg
Edgerton
Edmonton
Centre 39
Mayfield
Elnora
Empress
Enchant
Evansburg
Ferintosh
Fort Assiniboine
Fox Creek
Galahad
Gibbons
Gleichen
Glendon
Glenwood
Grande Cache
Grassland
Halkirk
Hardisty
Hay Lakes

Lamont
Leduc
Lethbridge (3)
Linden
Lloydminster
Magrath
Manning
Mayerthorpe
McLennan

Medicine Hat (3)

Milk River
Nanton
Okotoks

Olds

Onoway

Oyen

Peace River
Picture Butte
Pincher Creek

Heisler
High River
Hines Creek
Holden
Innisfree
Irma
Irricana
Irvine
Islay
Kinuso
Kitscoty
Lake Louise
Lomond
Lougheed
Mallaig
Mannville
Marwayne
Millarville
Millet
Minburn
Mirror
Morinville
Morrin
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Ponoka
Provost
Raymond
Red Deer (3)
Redwater
Rimbey

Rocky Mountain House

Rycroft
Ryley

Sherwood Park (2)

Slave Lake
Smoky Lake
Spirit River
Spruce Grove
St. Albert (2)
St. Paul
Stettler
Stony Plain
Strathmore

Mulhurst
Mundare
Myrnam
Nampa

New Norway
New Sarepta
Newbrook
Nobleford
Paradise Valley
Peers
Plamondon
Radway
Rainbow Lake
Red Earth Creek
Redcliff
Rockyford
Rolling Hills
Rosemary
Sangudo
Sedgewick
Sexsmith
Standard
Stavely

Sundre
Sylvan Lake
Taber
Thorsby
Three Hills
Tofield
Trochu
Two Hills
Valleyview
Vegreville
Vermilion
Viking
Vulcan
‘Wainright
Westlock
Wetaskiwin
‘Whitecourt
‘Wildwood

Stirling
Strome
Swan Hills
Tangent
Thorhild
Tilley
Torrington
Vauxhall
Veteran
Vilna
‘Wabamun
‘Wabasca
‘Wandering River
‘Wanham
Warburg
‘Warner
‘Waskatenau
Wembley
Westerose
Willingdon
Winfield
Worsley
Youngstown
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And we’ll be
well on our way
to transforming
banking.
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IT STARTED WITH A QUESTION:

How can we make banking work for people?

nter the Story. Our leadership worked diligently

E

impact of every single word that told the real story of ATB

over the last year to consider the meaning and

Financial—the story of who we must be, what we must do,

and who we are really working for.

The Story has just 94 words. It starts with the idea that we
can transform banking and ends with our commitment to

always be more than a bank. It provides the framework for

how we can make banking work for people—in the big ways
and in the many small ways that add up. It challenges every
one of our team members to be open in new ways to all

possible opportunities for making our customers happy.

The Story puts the customer at the centre of everything we
do. It is the tool we’ll use to rise to the challenge of creating
excellent customer experiences, consistently and

intentionally, moment by moment.

From this moment on, we are living the Story.
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THE STORY

We can transform banking. Reimagine it.

Make banking work for people.

Because we carry the outrageous belief that
banking can change people’s lives for the better.
Make their time richer, their aspirations closer,

their happiness deeper.

How will we do this? By doing things other banks
wouldn’t do. By being ever loyal to our customers,
relentlessly inventive, and steadfastly genuine in
our pursuit of Albertans’ greater good. By using

banking to create happiness.

Why happiness? Because good things happen

when happiness becomes your purpose.

That’s why ATB will always be more than a bank.
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MESSAGE FROM OUR
CHIEF FINANCIAL OFFICER

proudly introduce our Management’s Discussion and
I Analysis (MD&A) for 2014-15. Growing profitability
while increasing customer loyalty and team member
engagement seems tricky, yet we recorded net income of
$328.7 million this year, our highest earnings ever, and
exceeded past records on customer advocacy and team
member engagement. This is truly an indicator of our strong
performance and growth as we continue to attract new
customers, deposits, and loans during the low-interest-rate

environment and slowdown in Alberta’s economy.

Thanks to contributions from our net interest income and
Investor Services, our operating revenue increased 8.8% to
$1.5 billion. As expected, the impact of the decline in oil
prices on the Alberta economy affected our provision for
credit losses, which increased by $30 million (71.2%) over

last year.

As we grow our business, we are pleased that our non-
interest expenses increased only 2.1% over last year. Our
8.8% improvement in operating revenue more than offset
this unfavourable increase, and our operating leverage—a
measure of the rate of revenue growth in comparison to
expense growth—was 6.6% for the year, a marked

improvement over the 0.6% attained last year.

‘We continue to strive toward improving our efficiency ratio
so we are in line with our peers. This year, we attained a
ratio of 66.0%, an achievement that demonstrates our

commitment to increasing productivity.

ATB also continues to maintain high-quality capital levels,
with a 9.3% Tier 1 and 10.9% total capital ratio in line with

the Alberta Superintendent of Financial Institutions

Capital Requirements guideline. Investor Services, our
prime driver of non-interest income, grew assets under

management from $11.0 billion to $13.7 billion.

We are pleased to report that all areas of expertise
maintained or improved upon last year’s results, and
contributed to the strongloan and deposit growth we

experienced this year.

In fiscal 2015-16, we anticipate that net income will be
between $270 million and $300 million, which is a drop in
earnings from fiscal 2014-15, with lower-than-expected oil
prices impacting Alberta’s economy and resulting in an
expected increase in loan loss provisions and somewhat

more moderate growth.

As we live the ATB Story, embracing the behaviours that
will transform banking at all levels of the organization, we
believe we will continue to increase customer loyalty and
team member engagement. By this time next year, there will
be countless stories of how ATB helped Albertans as we
focus more consistently on making our customers happy. It
is our belief that happier customers and a more engaged

team will lead to significant financial benefits.

The MD&A highlights our fiscal 2014-15 results in greater

detail and provides our outlook for the upcoming fiscal year.

Moy

Jim McKillop,cA,ICD.D
Chief Financial Officer
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INTRODUCTION

This section of the annual report presents the Management’s Discussion and Analysis (MD&A) of the consolidated
results of operations and financial position of Alberta Treasury Branches (operating as ATB Financial or ATB) for the year
ended and as at March 31, 2015. The MD&A is current as at May 28, 2015. Unless otherwise indicated, all amounts are
reported in thousands of Canadian dollars and are derived from the consolidated financial statements prepared in
accordance with International Financial Reporting Standards. These statements begin on page 142 of this report.

ATB is not a chartered bank under the Bank Act of Canada but is a financial institution incorporated under Alberta
statute, and it operates in Alberta only. Any reference to the term banking in this report is intended to convey a general
description of the financial services provided by ATB to its customers.

Caution Regarding Forward-Looking Statements

This annual report includes forward-looking statements. ATB may from time to time make forward-looking statements
in other written or verbal communications. These statements may involve, but are not limited to, comments relating to
ATB's objectives or targets for the short and medium term, our planned strategies or actions to achieve those objectives,
targeted and expected financial results, and the outlook for our operations or the Alberta economy. Forward-looking
statements typically use the words anticipate, believe, estimate, expect, intend, may, plan, or other similar expressions, or
future or conditional verbs such as could, should, would, or will.

By their very nature, forward-looking statements require ATB's management to make numerous assumptions and are
subject to inherent risks and uncertainties, both general and specific. A number of factors could cause actual future
results, conditions, actions, or events to differ materially from the targets, expectations, estimates, orintentions expressed
in the forward-looking statements. Such factors include, but are not limited to, changes in our legislative or regulatory
environment; changes in ATB’s markets; technological changes; changes in general economic conditions, including
fluctuations in interest rates, commodity prices, currency values, and liquidity conditions; and other developments,
including the degree to which ATB anticipates and successfully manages the risks implied by such factors.

ATB cautions readers that the aforementioned list is not exhaustive. Anyone reading and relying on forward-looking
statements should carefully consider these and other factors that could adversely affect ATB's future results, as there is
a significant risk that forward-looking statements will not be accurate.

Readers should not place undue reliance on forward-looking statements, as actual results may differ materially from
plans, objectives, and expectations. ATB will not update any forward-looking statements contained in this report.

We can transform banking. 66
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ABOUT ATB

History and Mandate

ATB was established by the Government of Alberta in 1938 to provide Albertans with an alternative source of credit
during the Great Depression. ATB became a provincial Crown corporation on October 8, 1997, under the authority of
the Alberta Treasury Branches Act and Alberta Treasury Branches Regulation (the ATB Act and ATB Regulation, respectively).
In January 2002, we launched our new corporate identity, ATB Financial. This identity reaffirms the business we are
in—providing a full range of financial services across Alberta—and reconfirms our commitment to the people of
our province.

Legislative Mandate

ATB's legislative mandate, as established in the ATB Act and ATB Regulation, is to provide Albertans with access to financial
services and enhance competition in the financial services marketplace in Alberta. The President of Treasury Board and
Minister of Finance (Minister) and ATB have entered into an agreement formalized in a Mandate and Roles Document,
which reflects a common understanding of each party’s respective roles and responsibilities in fulfilling ATB's mandate.

As Crown corporations, ATB and our subsidiaries operate under a regulatory framework established pursuant to the
provisions of the ATB Act and ATB Regulation. This legislation was modelled on the statutes and regulations governing
other Canadian financial institutions, is updated periodically, and establishes that the Minister is responsible for the
supervision of ATB.

ATB also operates within the legal framework established by provincial legislation generally applying to provincial Crown
corporations, such as the Financial Administration Act, Fiscal Management Act, and Alberta Public Agencies Governance
Act, as well as applicable legislation governing consumer protection, privacy, and money laundering.

With the responsibility of overseeing ATB's activities and performance, the Minister's powers include examining the
business and affairs of ATB to ensure compliance with legislation, to ensure that ATB is in sound financial condition,
and to require ATB to implement any measures the Minister considers necessary to maintain or improve ATB's financial
safety and soundness.

The Minister has also implemented the Regulatory Compliance Management guideline, pursuant to which the board
has adopted the Regulatory Compliance Management Policy. The key aim of this guideline and policy is to ensure
that a compliance framework is followed. Our dedicated Compliance department is responsible for identifying and
monitoring regulatory risk across ATB and ensuring that the business units have implemented key day-to-day business
controls that allow them to comply with applicable legislation.

The Minister has also approved a number of guidelines for ATB similar to those issued by the Office of the Superintendent
of Financial Institutions (OSFI), which supervises federally regulated deposit-taking institutions. Regulatory oversight of
these guidelines is the responsibility of the Alberta Superintendent of Financial Institutions (ASFI).
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Under the guidance of the Minister, ASFI has provided a framework that will require us to voluntarily comply with
the international capital measurement framework promoted by the Bank of International Settlements, known widely
as the Basel Capital framework. ATB has continued toward implementation of the Basel framework for measuring its
capital adequacy.

Although we are still regulated and managed under the ASFI Capital Requirements guideline, we complete an annual
Internal Capital Adequacy Assessment Process (ICAAP), which incorporates the OSFI guidelines under the standardized
approach in determining capital requirements.

The primary objective of the ICAAP is to assess the adequacy of ATB's capital to support its risk profile and business
strategy, and to meet the expectations of its key stakeholders, in particular, its regulator, ASFl. The key elements of the
ICAAP are:

Identifying all material risks that ATB faced as at the date of the ICAAP

Assessing the amounts of capital required to support ATB’s risks, primarily credit, market, operational, and
stress event risks subject to our risk appetite

Completing forward capital planning to assess the amount of capital ATB may need to support its business plan
Ensuring ATB complies with all regulatory requirements related to capital adequacy

Both senior management and the board review, challenge, and approve the ICAAP prior to its submission to ASFI.

ATB subsidiaries, which provide wealth management services, are also subject to regulatory oversight by the Investment
Industry Regulatory Organization of Canada (ATB Securities Inc.) and the Alberta Securities Commission (both ATB
Investment Management Inc. and ATB Securities Inc.).

ATB and its subsidiaries place significant emphasis on compliance with all applicable laws and regulations. Every
year, ATB provides to the Minister a formal report on compliance pursuant to the ATB Regulation.

Make banking work for people. 68
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ECONOMIC OUTLOOK

All references to years contained in this section are to calendar years, unless otherwise stated.

As an Alberta-based financial institution, ATB regularly monitors the provincial, national, and international economies
and considers their potential to impact our customers and operations. The recent performance of the Alberta economy
is outlined in the table below:

Alberta Economy at a Glance

Reference period Current year Previous year
Unemployment (seasonally adjusted) Apr 2015 5.5% 5.0%
Housing starts urban areas (seasonally adjusted, annualized rate) Apr 2015 32,704 39,955
Building permits (S in billions, seasonally adjusted) Mar 2015 1.3 13
Manufacturing sales (S in billions, seasonally adjusted) Mar 2015 5.9 6.5
New motor vehicle sales (# vehicles) Mar 2015 21,224 23,157
Consumer Price Index Mar 2015 133.0 133.1
Retail trade (S in billions, seasonally adjusted) Mar 2015 6.4 6.5
Wholesale trade ($ in billions, seasonally adjusted) Mar 2015 7.0 6.9

Our outlook for the upcoming fiscal year and beyond, prepared as at May 20, 2015, is as follows.

Since the end of last year, the price of crude oil has fallen significantly. Although the price has strengthened in recent
weeks, its decline has negatively altered the outlook for Alberta’'s economy for 2015. Still, even with the drag set to
weigh on the economy, an outright contraction remains unlikely.

ATB's Economics and Research team projects real GDP growth of 0.8%in 2015, with gradual recovery in 2016 and beyond.

Economic Challenges

The most significant challenge facing Alberta in 2015 will be the price of oil and competition from increased output by
American natural gas and crude producers. If production is expanded in North Dakota and in other parts of the United
States, then competition for investment dollars will increase below the border. This could reduce opportunities for
Alberta oil. Furthermore, uncertainty in the eurozone could lead to more political instability, and negative movements
in financial and commodity markets. Ultimately, such changes might negatively impact Alberta.

Daily Crude Oil Price, West Texas Intermediate
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Energy transportation and access to markets continue to be a concern for Alberta producers. At the end of February,
U.S. president Barack Obama vetoed a bill that would have approved construction of the Keystone XL oil pipeline.
TransCanada has also delayed the start-up of the Energy East pipeline. In addition, there is still no resolution on the
Northern Gateway or TransMountain pipeline projects. With significant pipeline development off the table (for now),
rail transportation remains important for transporting Alberta oil.

Despite the severe challenges in the energy sector, other industries in the province might face brighter prospects
in 2015. Agriculture, forestry, and tourism all benefit from lower fuel prices. The lower Canadian dollar will also help
commodity exporters and tourism operators.

Implications for ATB

Positive migration will continue, but is set to slow over the course of the year. The energy sector slowdown will result
in fewer job openings, and improved economic results in Eastern Canada might discourage migration from other
provinces to the Prairies. Total net in-migration is likely to fall from over 75,000 in 2014 to closer to 40,000 in 2015, with
the most significant drop coming from fewer interprovincial migrants. As a result, housing construction could slow. This
might reduce builders’ need for financing and cause the retail mortgage market to soften in 2015, especially if both
volumes and home prices decline. However, a softer housing market may keep mortgage volumes stable throughout
2015.The prospect of persistently low interest rates and more attractive pricing may attract new home buyers or those
looking to buy.

Investment in both conventional and non-conventional crude oil production is expected to drop in 2015, and the
export transportation projects in Alberta won't be resolved. That said, increased rail capacity should ensure most
projects in our province remain viable. Increasing American crude production and OPEC’s decisions to cut or not to cut
production will continue to affect the price of oil and remain a key concern for our province's oil producers.

Since the onset of the fall in the price of oil, Canada’s dollar has remained weak. The low dollar has made imports more
expensive and has lessened the demand to hold our currency. On balance, the decline is good news for Alberta. It will
benefit our province's commodity exporters, such as the agriculture and forestry sectors, and should help our oil and
gas sector too.

It's evident that energy investment in the province has begun to slow and will continue to do so. Of course, this will
affect energy and energy-related businesses. It may also affect those who indirectly benefit from investment spending,
such as home builders and retailers. However, despite these challenges, the lower Canadian dollar and lower fuel prices
should provide some of the support Alberta needs to bounce backin 2015.

For our daily economic comment, visit The Owl at atb.com/economics
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FINANCIAL PERFORMANCE

OVERVIEW

2014-15 Performance and 2015-16 Objectives

We have achieved or exceeded all the financial targets we set last year, as shown below. Detailed analysis of our
2014-15 consolidated operating results and our financial position as at March 31, 2015, can be found on pages 72 and

106, respectively.

(%)

2014-15 target

2014-15 results

2015-16 target

Return on average assets

Operating revenue growth

Efficiency ratio

Performing loan growth

Total deposit growth

Return on average risk-weighted assets
Growth in assets under management

0.70-0.90
4.0-6.0
65.0-69.0
7.0-10.0
10.0-12.0
1.0-1.1
10.0-20.0

0.82

8.8
66.0
1.1
12.0

1.1
241

target achieved
target exceeded
target achieved
target exceeded
target achieved
target achieved
target exceeded

0.50-0.60
6.0-8.0
63.0-67.0
6.0-9.0
5.0-7.0
0.80-1.0
10.0-20.0
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REVIEW OF 2014-15 CONSOLIDATED
OPERATING RESULTS

All references to years contained in this section are to fiscal years, unless otherwise stated.

Net Income

For the year ended March 31, 2015, ATB earned $328.7 million, up 18.9% from the $276.4 million earned in fiscal
2013-14.The improvement over last year was due to a $64.4-million increase in net interest income and a $53.9-million
increase in other income. These positive year-over-year variances were partially offset by a $30.2-million increase in the
provision for credit losses and a $20.3-million increase in non-interest expenses.

NET INTEREST INCOME AND
NET INCOME $ IN THOUSANDS OTHER INCOME $ IN THOUSANDS

$328,681 $1,468,788
$1,350,459

$276,409 $1,229,737

$1,120,258
$241,300 $1,021,332

$195,108
$172,905

2011 2012 2013 2014 2015 2011 2012 2013 2014 2015

. Net interest income

I Otherincome

Fiscal 2015-16 Outlook for Net Income

Overall, we expect net income for fiscal 2015-16 to be between $270 million and $300 million, which represents
a decrease from fiscal 2014-15. This is driven by an expected increase in loan losses that is largely due to low oil
prices and slower growth than previously expected. Loan losses are expected to cause a decrease in net income.
ATB’s experts will work closely with our customers to help them through these difficult times, mitigating the impact
of loan losses on our expected earnings outlook. Loan and deposit growth are expected to continue at a slightly
slower rate than previously expected. However, the recent Bank of Canada rate drop will have an impact on net
interest spread, causing some downward pressure on interest income. Operating revenues will continue to grow,
with an increased focus on non-interest sources of income. Non-interest expenses will also be managed prudently
infiscal 2015-16, with a very slight increase over fiscal 2014-15, but at a rate in line with growth projections for the
rest of Alberta. ATB’s efficiency ratio will continue to improve as we work to reach the level of comparably sized
financial institutions.
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Return on Average Assets

The return on average assets for fiscal 2014-15 was 0.82%, an increase of 0.04% over last year. This was driven by an
18.9% increase in net income compared to a 13.3% increase in average total assets.

2015vs 2014 2014
($ in thousands) 2015 increase (decrease) restated
Net income $ 328,681 $ 52,272 189% $ 276,409
Average total assets $ 40,301,905 $ 4,743,295 133% $ 35,558,610
Return on average assets 0.82% 0.04% 4.9% 0.78%

Fiscal 2015-16 Outlook for Return on Average Assets

We are targeting a return on average assets of between 0.50% and 0.60% for fiscal 2015-16. This target is based on
anticipated net income of $270 million to $300 million and average total assets exceeding $43 billion.

Total Operating Revenue

Total operating revenue consists of net interest income and other income. ATB experienced an increase of $64.4 million
(6.7%) in net interest income and $53.9 million (14.0%) in other income during the year. The increase in interest income
was primarily driven by solid volume growth in our balance sheet across all of our areas of expertise. The increase in
other income was driven by an increase in Investor Services (ATBIS) revenue of $28.6 million, an increase in card fee
revenue of $9.3 million, and an increase in net gains on financial instruments at fair value revenue of $8.9 million,
partially offset by a $5.4-million reduction in net gains on derivative financial instruments.

2015vs 2014 2014
($ in thousands) 2015 increase (decrease) restated
Net interest income $ 1,0<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>